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Breakfast Anyone?

Thanks go out to
T.E. McHale of Honda,
for supporting
the AARWBA breakfast
at Indy.

Thanks go out to
Al Speyer of Firestone,
for supporting the
AARWBA breakfast
at Indy.

Shown above is the AARWBA breakfast pavilion at Indy.

The 2012 AARWBA Annual Breakfast will be held on
Saturday Morning, May 26th
in the Brickyard Crossing Pavilion at 8 a.m.
If you plan to attend please R.S.V.P. To Midwest Vice President
Ron Lemasters at: rlemasters14@comcast.net

This issue of ImPRESSions is sponsored by:

American Auto Racing Writers & Broadcasters Association, Inc. (www.aarwba.org)
“Dedicated To Increasing Media Coverage Of Motor Sports”

Spot on

By Dave Reininger

I am also a spotter. Spotting has given me the opportunity to make five visits to victory lane at the Indianapolis
Motor Speedway — one 500 and four Firestone Freedom 100s. When it comes to championship rings, the
Firestone Indy Lights rings mean as much to me as the
IZOD IndyCar rings. I’m working on filling my second
hand.
Pacing behind the pits, I knew it would be another hour
or more before I was granted an interview with the driver.
As the cars circled the track I kept a keen eye on my
watch. One more interview and I was done for the day.
It was during one of these periods that I suddenly realized I needed to find something to keep me occupied
while the cars were on the track. Going over the wall or
working on a car was out of the question. Having sat in
the grandstands for more than 40 years, I thought I
would make a great spotter. Knowing I could do the job
was half the battle. Finding a team that would allow me
to spot for it was difficult, but I ended up in the right place
at the right time.
When key members of Pagan Racing left to form Panther Racing I knew Allan Pagan and his driver, Roberto
Guerrero, would need a spotter. I had been bugging Allan Pagan for several months regarding the spotter position at Pagan Racing but now it was time for the full-court
press. Thinking I would be too much of a nuisance if I
called every week, I called Allan every 10 days.
Persistence paid off and I was invited to a test at Walt
Disney World Speedway. Roberto didn’t like the idea of
having a rookie spotter but I was confident that I could do
the job. He sat with me at breakfast every day and we
talked about what he wanted to hear. “Let me know
when someone gets close to me. Let me know when
they get alongside of me. Most of all, let me know when
there is an accident ahead of me.”
I could tell that Roberto was apprehensive about working
with a rookie.
Once at the track I climbed the grandstands and took my
position. Since it was a pre-season test the grandstands
were not ready. The boards had yet to be bolted in place.

It wasn’t long before a Disney representative was on the scene
to clear the stands. I radioed the situation to the crew and they
asked me what I intended to do. My reply was straightforward.
“He doesn’t have a gun and I’m bigger than he is. I’m staying
put.”
For some reason this endeared
me to the team and I was asked to
return for the first race. Again this
would be another tryout. Roberto
and the team made it clear that
they were not making a full-season commitment.
Our first race was back at the
WDW Speedway. Roberto continued to have breakfast with me
each day and I could tell that our
relationship was starting to gel. As
one of my duties, the team made it
clear that I would get to call the
green flag to start the race. What they didn’t tell me was that
they had no intention of letting me do so. They would be ready
to call the green from the pits.
I spent every practice session watching the starter. He kept the
flag hidden behind the starter’s stand, arching his back before
he raised his arm holding the flag.
On race day I called green as soon as I saw the starter move
his back. After the race I learned that USAC officials had approached the team with a few remarks regarding the start, but
they let it stand. I also learned that I had a job for the season.
With a hearty laugh, Allan Pagan also confessed that he wasn’t
going to wait around for me to call the green.
That was 1997. Since that time I’ve had the honor of working
with many drivers including Richie Hearn, Felipe Giaffone,
Tomas Scheckter, Dario Franchitti and Tony Kanaan. I’ve also
had the pleasure of working at Sam Schmidt Motorsports in the
Firestone Indy Lights Series with drivers Thiago Medieros, Jamie Camara, Alex Lloyd, Ana Beatriz, J.K. Vernay and Josef
Newgarden.
Spotting in the IndyCar Series is a cross between being an airtraffic controller and a 911 operator. It’s all about safety. To be
a successful spotter you need to be observant and calm.
As an early warning system, the first duty is to keep the driver
out of trouble. If traffic has thinned out the spotter is scanning
the track up to a half lap or more ahead of the driver. The driver
also wants to know what is around him. As the traffic increases
around the driver, scanning further up the track becomes more
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NOTE: In the past I have covered motorsports for Web
sites, done automotive reviews for The Leesburg Today
newspaper and written about automotive-related memorabilia for Automobilia magazine. I currently co-host the
“In the Pits” radio program which airs Saturday mornings
on CBS station 106.7 The Fan in Washington, D.C.

News & Notes

Spot on ...continued

Rocky The Racer

The level of pre-race butterflies is dependent upon how I
think the race will play out. Call it intuition or premonition,
but I still wake up on race day with some idea of how the
day will end.
I’m never right. Nevertheless, if I wake up with some premonition the butterflies stir the stomach until the start.
When the green flag drops, calm comes over me as I
realize I’m only human. I will do whatever is humanly
possible to keep my driver out of trouble and that is all
anyone can ask.

Submitted By Rocky Entriken
Racing is good. I decided last year, after always being just a
Regional racer in SCCA and winning a second Regional-level
championship in 2010, that I wanted to do a season of National
racing and go to the Runoffs.
Long story short, I got a 2nd, three 3rds and a 4th, finished third
in my division in H Production, took my Spitfire to the Runoffs,
started 20th, dead last (which I expected, the car is just not that
fast). But it was a wet race and I do the wet well. Finished 11th.
First time at Road America and it was fun to realize I was just
out-driving a lot of these kids (I can say that as a 70-year-old
Runoffs rookie).

As the cars circulate they fall into a distinct pattern
around the track. Any anomaly gets my attention. From a
shadow cast on the track by an airplane to an insect or
bird passing my field of view, I am distracted for a split
second. I’ve been distracted at Texas by the flashing
lights of a police car in the parking lot. Every anomaly
has to be checked out. If it involves a race car that has
left the pattern, the information is relayed to the driver.
After a long run at Andretti Autosport (Team Kool Green
and Andretti Green), I look forward to 2012 and my second year at KV Racing. As a spotter and the host of “In
the Pits” on CBS Station 106.7 in Washington, D.C., I’ve
been very lucky. I get to enjoy the camaraderie of the
media center as well as one of the racing teams. Being a
part of the winning teams at the 2007 Indianapolis 500
and Freedom 100 wasn’t too bad either. Both drivers
won the championship that year too.

Did you ever...

...have a time in your career covering
motorsports as a writer, broadcaster or
photographer when you had to stop and say,

Things like doing The Kink as a lift-and-go when others were
braking for it. It's fun passing people who you know are really
faster (but not necessarily quicker!). Every pass "they" made on
me was just powering by on a straight. Every pass I made was
in a corner.
And that blew about three years' budget. Just back to autocrossing this year.

“Did that really just happen?”
If you have ever experienced one of those
moments when you were there in reality but what you
witnessed was somewhat unreal, we would like to hear
about it. Send us a short version of what happened
and we will publish it in a future issue of
ImPRESSions.
Hey, we have all had those moments
so come on and tell us about yours.
After all, you were there! Really!

Send your stories to the Editor:
ashartwell@att.net
American Auto Racing Writers & Broadcasters Association, Inc. (www.aarwba.org)
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difficult and the scanning zone ahead of the driver becomes shorter.

News & Notes
Mark Donohue Book Available Now
David Bull, AARWBA member and Publisher, has a new book
out on Mark Donohue. Donohue is also a AARWBA two time
All-America Team Titus Winner, 1971 and 1973.
It seems hard to believe, but -- March 18, 2012 -- would have
been Mark Donohue's 75th birthday.
For fans old enough to remember the racing scene of the
1960s and 1970s, Donohue remains a vivid figure nearly 40
years after his death at the 1975 Austrian Grand Prix. Together with team owner Roger Penske, Donohue brought a new
level of technical sophistication to American racing, from amateur sports cars to the Indianapolis 500.

The 2012 AARWBA Annual Breakfast will be
held on Saturday Morning, May 26th in the
Brickyard Crossing Pavilion at 8 a.m.
If you plan to attend please R.S.V.P. To
Midwest Vice President
Ron Lemasters at: rlemasters14@comcast.net

If you're familiar with the Donohue story, there's no better way
to re-experience it than with Mark Donohue: His Life in Photographs. This beautiful, large-format book recreates Donohue's
remarkable life through hundreds of brilliant photographs.
Many are rare images provided by friends, family and teammates, while others were taken by the top motorsports photographers of the era. They cover every phase of Donohue's
meteoric career, from his earliest days racing an Elva Courier
through his triumphs in the Trans-Am and Can-Am series, his
1972 Indy 500 win, and his foray into Formula One. The text is
by Michael Argetsinger, author of the award-winning biography Mark Donohue: Technical Excellence at Speed.
And if you're too young
to remember Donohue,
this book is the perfect
introduction to a man
whose influence continues to be felt throughout
motorsports. Donohue's
easygoing demeanor
and natural talent quickly
made him a fan favorite,
but insiders knew him as
intense competitor on
and off the track. And his
background in engineering gave him an additional edge when it came to
testing and setting up
virtually any race car.

Dick Mittman holds up two of the annual awards to
be presented at this year’s breakfast.
The "Jigger" Award” and the Angelo
Angelopolous Sportsmanship Award
(be sure to give Dick Mittman your Nominee's for
these awards - irlcart@aol.com ).
The Contest Media Awards will also be presented.
Contest Media Award information is available at the
www.aarwba.org website. Click on Contest on front
page for more details.

At just $39.95, Mark Donohue: His Life in Photographs is remarkably affordable for a book of this quality and depth. For
more dedicated fans, we also offer a special enhanced version of the book. The Publisher's Edition of Mark Donohue:
His Life in Photographs adds 16 pages of photographs and
captions, and is signed by Michael and seven of Mark's closest Penske Racing associates: team manager Chuck
Cantwell, engineer Don Cox, fabricator Ron Fournier, crew
chief Karl Kainhofer, Sunoco engineer Jerry Kroninger,
timekeeper Judy Stropus, and mechanic John Woodard.
Limited to just 300 copies and priced at $99.95, this numbered
edition is a unique and historic tribute to Donohue's memory.
For more information and images from both editions, please
visit our web site at www.bullpublishing.com. You can place
an order online, or by calling 602-852-9500. And make sure to
check our Facebook page for news about upcoming books
and events, or if you have questions, feedback or suggestions.
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AARWBA Annual Indy Breakfast
May 26

News & Notes

The 12-hour race, still an American classic, is now run on
a track that had been modified numerous times over the
years. It still has quite a bit of the original concrete and
remains rough and tough on the cars and drivers. But
nobody gets lost any more, and far more cars are running at the finish.

Mike Harris Remembers Sebring
And Enjoys The Way It IsToday
Submitted by Mike Harris,
Senior Writer at racintoday.com

A lot has changed in 32 years at Sebring International Raceway.
When I first saw the sprawling airport racetrack in
1980, it was pretty ragtag. As I drove in, all I could
see were low concrete barriers and a scrubby
landscape.Credentials were handed out from a
nondescript trailer. I arrived during a practice session, so I had to wait for the track to go quiet before
I was able to drive across into the paddock.
Once in, the parking was a dusty field near a bleak
two-story grandstand that housed the media center. The place was dark, cramped and, worst of all,
it sounded like the cars were racing right through
the place.
The track was so rough that teams had to build
special pieces to keep the cars from falling apart
during the race. During the night-time hours, drivers would get often get lost out on the wide, dark
runways and taxiways at the back of the winding
circuit, sometimes giving up in frustration after trying in vain to find their way back to the pits.

Photo Courtesy www.americanlemans.com

This year, the entry list was way up from recent years,
and track officials said it was a record crowd.
Even back in 1980, with all the rough edges, Sebring
was a great treat for anyone who loves sports cars. It's
still just as much fun today.

Fast forward from 1980 to 2012 and Sebring is a
whole other ballgame.
Arriving for the 60th anniversary Mobil 1 American
Le Mans Series 12-Hours of Sebring, I drove past
the luxurious Chateau Elan hotel that rises just outside the track. There is now a modern crecential
building with a paved parking lot. Once credentialed, I drove over a modern, two-lane bridge to
the paddock, where the huge entry list had filled up
at least a dozen parking area, all of them marked
by signs and surrounded by mesh fencing.
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The grandstand is still a simple two-story building that
runs almost the length of pit lane, but it has been upgraded with suites, bathrooms and a media center that is,
mercifully, bright and quiet, even when the cars are roaring past.

RACER Returns To Its Roots
Founders re-acquire RACER Magazine and Racer.com on eve of 20th Anniversary

The acquisition also includes the company's custom
publishing arm, which produces SportsCar magazine for the Sports Car Club of America and the
Racer Special Projects Division, which creates collateral, advertising materials, publications, websites,
custom content and editorial management solutions.
Paul Pfanner, President and CEO of the new
company, Racer Media & Marketing, Inc., called the
acquisition, “An excellent strategic development,
which renews our commitment to excellence in all
forms of media and marketing. I am particularly
delighted that RACER's Editor-In-Chief, Laurence
Foster, will continue with the company as we expand both RACER and the associated activities that
so ideally complement our existing business,
Pfanner Communications, Inc., which specializes in
strategic consulting, brand development, content
marketing and video programming.”

Rob and Chris Dyson, whose original investment in
Racer Communications, Inc., played a significant
role in building RACER magazine, return as anchor
investors in Racer Media & Marketing, Inc.
“We believe in the brand, we believe in the team and
we believe in the sport,” said Chris Dyson. “The
evolving media landscape presents incredible new
opportunities for racing to communicate and connect with its audience in the years ahead, so we're
excited to renew our links with the RACER brand
and help drive it to the next level.”
“Following discussions over the past several
months, we are pleased to have finalized this deal,”
said Pfanner. “I thank Haymarket for their able
stewardship of the business and I am grateful to
(Haymarket Media, Inc., CEO) Lee Maniscalco and

the Haymarket team for
making it possible for the
company to go forward
under our leadership.”
Added
Maniscalco:
“While the decision to
sell the RACER business has been a difficult
process to work through, I am convinced that these
well-respected brands will continue to serve the needs of
an
Enthusiastic
audience. Furthermore, I'm certain the extremely
well-qualified new owners will provide the time, energy,
and expertise necessary to place these high-quality products at the center of their own growth strategies.”
Pfanner called the transaction
a major step in expanding this
now-combined motorsport arsenal into an even more
unique and compelling proposition.
“Our goal is to continue to
produce market-leading magazines, websites and other
media content that will be respected for their quality and
informed, authoritative voice,”
said Pfanner. “Joining us will be RACER's co-founder and
widely respected racer, photographer and film director,
Jeff Zwart, who will lead RACER's editorial advisory
board.
“This is the best outcome for our readers, our customers,
our employees and our shareholders,” he added. “We
have great expectations that Racer Media & Marketing,
Inc. will realize the fullest potential of the RACER brand.
We will also work with SCCA President and CEO Jeff
Dahnert and his team to optimize SportsCar magazine for
the 21st century.”
“SCCA is experiencing a great deal of change, and we
celebrated this at our National Convention earlier this
month,” said Dahnert. “This is another exciting development for the Club. Paul Pfanner and his team were at the
helm of SportsCar through SCCA's greatest era of growth.
SportsCar has an excellent editorial staff in Irvine and,
with a motorsports-based management team back at the
helm, we expect great developments with our publishing
and communications efforts going forward.”
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Automotive media and marketing veterans Paul
Pfanner (photo) and Bill Sparks have acquired
RACER Magazine and Racer.com from Haymarket
Media, Inc. RACER celebrates its 20th Anniversary
in April with the release of the May 2012 issue. The
purchase returns America's leading general interest
motorsport magazine to its founding management
team after 11 years of majority ownership by
Haymarket.

American Auto Racing Writers & Broadcasters Association Inc.
922 North Pass Avenue, Burbank, CA 91505-2703
Phone: 818-842-7005
FAX: 818-842-7020
"Dedicated To Increasing Media Coverage of Motor Sports"

The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in
Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is
held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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Media Professional ($45.00)
Signature of applicant:

Affiliate Member ($65.00)

Associate / Corporate ($300.00)
Date:

Active Media Member
Applicants for active media membership status must submit the following materials to the membership committee for consideration.
Materials must be submitted with your check.
A fully executed membership application. (This information will appear in the membership directory
unless you specify otherwise. Attach a note to this application if necessary.)
Your
Two 1" x 1.5" head shot pictures for use in the directory and for an I.D. badge.
Tear sheets or samples of work as follows:
Photo
Two published articles on the subject of auto racing in a publication of general
Should
circulation within the past year.
Photographs on auto racing appearing in two publications of general circulation or two
Be This
separate times in one publication, within the past year.
Size
One video or audio tape of any race broadcast where spectators attended and exhibited
the applicant's work within the past year.
One book on the subject of auto racing within the past year or three books on the
subject of auto racing, or one book contracted from any trade publisher for a book on auto racing
Affiliate Member
Open to public relations, team representatives, motorsports advertising personnel. Full voting rights and privileges except to hold office.
Associate/Corporate Membership
Open to any person, regardless of affiliation or professional orientation, who is interested in furthering the aims of the American Auto
Racing Writers & Broadcasters Association and/or motorsports in general. Corporate membership is Limited to three (3) non-voting
memberships for the $300 fee.

Mail completed application, photos, and your check to the address shown above.
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