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T.E. McHale and Dan Layton, who represent Honda in its
diverse auto racing programs including teams using Honda engines in Sunday's 100th running of the Indianapolis
500, Friday were announced as winners of the 2016 Jim
Chapman Award for excellence in motorsports public
relations.
In addition, to mark what would have been Chapman's
100th birthday, a new permanent award was unveiled. It
will be displayed in the Indianapolis Motor Speedway's
media center.
The Chapman Award
is considered by many
in the industry as the
highest honor in racing
public relations. It is
named in memory of
Chapman, the legendary PR executive and
innovator, who worked
with Babe Ruth and
was named Indy Car
racing's "most influential man" of the 1980s.
Chapman died in 1996
at age 80.
The announcement
and presentation were
made at the IndianapoDanny Sullivan unveils the
lis Motor Speedway by
permanent Chapman award
Michael Knight, chairman of the selection
committee, and one of Chapman's closest friends. The
award is determined by a vote of national media members, most of who knew Chapman, and is authorized by
the Chapman family. PR representatives from all forms
of motorsports are eligible for consideration.

"Jim set the ultimate standard of professionalism, class and dignity. He knew that solid professional relationships with journalists was important in good times and absolutely essential in bad
times. That's too often missing today in a communications age
where an E-mail or text message or over-reliance on social media is incorrectly considered 'relationship-building.' Jim was a
true 'people person' and knew nothing could replace a handshake, a face-to-face conversation, or the sound of another
person's voice."
McHale, a University of Notre Dame graduate, has been American Honda's motorsports communications manager since 2003.
He reported on motorsports for the Mansfield (Ohio) News
Journal from 1978 to 1995, and covered nearly every significant
event which took place at the Mid-Ohio Sports Car Course during that time. He then worked in PR for CART through 2001,
followed by a year with the Trans-Am series. He was recognized earlier this year with an honorary membership in the
prestigious Road Racing Drivers Club.
Layton, a graduate of the University of Missouri School of Journalism, has spent his entire adult life in motorsports and now is
in his 22d year representing Honda in the IndyCar series. He
began as a crew member for an SCCA amateur team while still
in college. After graduation he combined a career as a driver
with freelance writing assignments for racing publications, including Autosport, On Track and National Speed Sport News.
He founded SugarCreek Productions in 1987, serving as communications director for Vicki O'Connor's Pro-motion organization, promoter of the Formula Atlantic and Pro Sports 2000
championships. Other clients included IMSA, Shelton Racing
and Pagan Racing at the 1994 Indy 500. His current duties encompass Honda Racing and Acura Motorsports activities in IndyCar, IMSA and the Pirelli World Challenge.
The permanent Jim Chapman Award, unveiled by three-time
Indy 500 winner Johnny Rutherford, who was captain of Chapman's PPG Pace Car Driving Team, features a classic photo of
Jim wearing his favorite navy blue double-breasted blazer and
the names of all the award recipients. The text under Jim's photo reads:

"I truly believe the stars have aligned perfectly," said
Knight, the longtime journalist/publicist and award rightsholder. "T.E. and Dan are being honored for their efforts
that so closely match Jim's example. This includes having great credibility with the news media, understanding
the essential need to develop good one-on-one relationships with journalists, and using hospitality as a way to
build these relationships. This is in the best tradition as
set by Mr. Chapman and so this award is very appropriate.

"James P. Chapman (1916-1996). A great man who deeply
cared about country and church; family and friends. A legend in
the public relations industry who set the ultimate standard of
professionalism and excellence. A superstar who superstars
like Babe Ruth wanted at their side. A pioneer in motorsports
PR who practically invented most of what is now considered
routine. A true 'People Person' who knew a mutually-respectful
relationship with journalists was important in good times and
essential in bad times. A mentor kind enough to help others
achieve success. A gentleman who understood nothing could
replace the sound of the human voice, a handshake, a face-toface meeting, a shared meal, a hand-written note of thanks.

"This announcement comes two days before the 100th
running of the Indy 500, an event where Jim was an important figure, and at IMS, where he was influential, in
the centennial year of Jim's birth. It simply feels right.

"All who ever have, do, or will work in public relations stand on
Mr. Chapman's shoulders.
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Chapman Centennial Celebrated With Unveiling
Of Permanent Award in IMS Media Center

filling it with extravagant race car ice-sculptures, beautiful food
and beautiful people from the business, sports and movie industries. He started an 'open house' tradition in Ozzie's hotel
suite in Indianapolis, where journalists could rub shoulders with
John Wayne or (astronaut) Scott Carpenter."

Established in 1991 by media and publicists within the
CART series, the Chapman Award originally focused on
achievement in CART. After a hiatus of several years,
the award was resumed in 2004, with eligibility expanded
to anyone working in racing PR.

Chapman also directed Olsonite's sponsorship of the Driver of
the Year award. He orchestrated all the details, including the
media panel voting, and an annual luncheon at New York City's
famed '21' Club. That gathering was considered so prestigious
it was routinely attended by leaders of all the major U.S. sanctioning organizations regardless of what series the Driver of the
Year competed in.

Chapman, who was born in Macon, Georgia, started as
sports editor or managing editor of several Southern
newspapers before joining the New York Times. He entered the PR business in 1946, as regional PR director
for Ford Motor Co. in Detroit.
Soon thereafter, Chapman hired Ruth as consultant to
the automaker's sponsorship of American Legion Junior
Baseball. They traveled together for more than two years
for personal appearances and became close friends.
Chapman was one of only three friends at Ruth's bedside when he died in August 1948 and then officially announced Ruth's death to the press corps that had
maintained an around-the-clock vigil at New York's Memorial Hospital.
Chapman kept with him a money clip with a pockmarked
silver dollar that Ruth used to carry during games for
good luck. Chapman said Ruth had used the coin for target practice. He proudly showcased several photos of
Ruth in his office. One was inscribed: "To a pal that is a
pal." Chapman also displayed a framed letter, written on
Ruth's personal stationery from Memorial Hospital, dated
July 13, 1948, inviting him to the July 26 premier of the
film, The Babe Ruth Story. That letter read, in part, "That
evening would not be complete without your being my
guest. To you, Jimmy, I say you must be with me that
evening."
In 1950, Chapman left Ford to start his own PR firm. One
of his first clients was Avis founder Warren Avis. Chapman devoted much of his time to financial PR, which he
once called his "favorite form of PR," and helped companies get recognition among analysts and even gain admission to the New York and American stock exchanges.
Chapman's first venture into motorsports was in 1951,
when he joined with NASCAR founder Bill France to promote the Motor City 250. The race was part of Detroit's
250th birthday celebration, a Chapman client. In 1967,
Chapman entered Indy Car racing with client Ozzie Olson's Olsonite sponsorship of Dan Gurney's team, which
later featured Bobby Unser as driver.
"Jim was one of the most innovative and imaginative PR
men ever to grace a pit lane," said Gurney. "Jim practically invented most of what is now considered routine
sponsor PR work. He was the first, as far as I know, who
thought of putting up a sponsor hospitality tent alongside
a racetrack (at the old Riverside International Raceway),

Chapman's greatest professional acclaim came from 1981
1992, as director of CART series sponsor PPG Industries' program. Chapman was instrumental in raising PPG's prize fund
from $250,000 to more than $3.75 million at the time of his retirement in February 1993. The all-female PPG Pace Car Driving Team was another Chapman innovation, as were the PPG
Editors' Days, when he brought business and feature writers to
the tracks for lunch, pace car rides, and driver interviews.
In 1982, Chapman negotiated a landmark sponsorship for PPG
with then- Indianapolis Motor Speedway President Joe Cloutier,
which formally made the Indy 500 a points-paying event in the
PPG Indy Car World Series, an arrangement that continued
through the 1995 season. "That was one of the most satisfying
moments of my career," Chapman recalled. "Roger Penske,
among others, told me it was the best thing that had ever happened to CART." In addition to a major contribution to the prize
fund, PPG later became sponsor of the $100,000 Indy 500 pole
award, and paid a special winner's bonus in the early years of
NASCAR's Brickyard 400.
"With Jim, when he says 'jump,' we just ask 'how high?," Indy
500 winner and PPG Cup champion Al Unser Jr. said on behalf
of his fellow drivers. "And we do it right then."
Indy Car Racing magazine named Chapman the sport's "most
influential" man of the 1980s, saying he turned "a public relations assignment into an art form." After his retirement, Chapman continued to consult PPG, and agreed to Mario Andretti's
personal request that he serve as honorary chairman of Andretti's "Arrivederci, Mario" farewell tour in 1994.
Chapman's professional achievements earned him vast recognition. The mayors of Detroit and Long Beach, Calif., presented him proclamations and the key to each city. In 1993,
Indiana Gov. Evan Bayh named him Sagamore of the Wabash,
the state's highest honor. He served as president and/or director of more than 30 Michigan and Detroit-area civic and charitable organizations. Chapman became active in the civil rights
movement in the 1950s and represented the Detroit Urban
League and United Negro College Fund in several controversial
situations. He admitted to shedding "buckets of tears of joy"
when Willy T. Ribbs became the first African-American driver to
qualify for the Indy 500 in 1991.
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"The true honor of the Jim Chapman Award is not a
plaque. The true honor is having one's name forever associated with that of the great James P. Chapman. A
committee of journalists adjudged those named here
worthy of this high honor."

Dan Layton (left), Michael Knight, T.E. McHale

CONTACT: Michael Knight, 480-661-5240 (office) or
602-315-3900 (cell).
E-mail: SpinDoctor500@aol.com .
Twitter: @SpinDoctor500

Michael Knight (left), T.E. McHale, Dan Layton and Paul Page as
2016 Jim Chapman Awards are presented in IMS Media Center.

The new permanent Jim Chapman Award

Winners of Jim Chapman Award pose with the permanent award

<<<< Dan Layton (left) and T.E. McHale show their 2016 Jim Chapman Awards.
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JIM CHAPMAN AWARD HONOREES:
1991 - Michael Knight
1992 - Tom Blattler
1993-94 - Deke Houlgate and Hank Ives
1995 - Kathi Lauterbach
1996 - Marc Spiegel
1997 - Mike Zizzo
1998 - Tamy Valkosky
1999 -- Carol Wilkins
2000-2003 - (Award not presented)
2004 - Doug Stokes
2005 - Susan Arnold
2006 - Kevin Kennedy
2007 - Dave Densmore and Bob Carlson
2008 - Judy Stropus
2009 - (Award not presented)
2010 -- Jim Hunter
2011 -- Bill York
2012 -- Judy Kouba Dominick and Nancy Wager
2013 -- Anne Fornoro
2014 -- Jon Edwards and Elon Werner
2015 -- Linda Vaughn (honorary)
2015 -- David Ferroni
2016 -- T.E. McHale and Dan Layton

Alexis DeJoria is a Serious NHRA Racer and a Whole Lot More
By Patrick Reynolds for www.speedwayreport.com - Photos by Gary Nastase Photography
I walked by DeJoria's souvenir trailer which was about to be
opened for business. A large mural wrap of the 10,000 horsepower race car she drives and herself, greeted the soon-to-be
sellout crowd.
She was up early as the NHRA Sportsman classes made morning runs to make up from rain the night before.
"I sleep with earplugs," DeJoria said with a laugh. "I just make it
work. I think starting off in the sportsman category and then going to the Lucas Oil Series and then here, I kind of eased into
it."
She took me back further to when she first got the 'racing bug.'
"I did go the Long beach Grand Prix with my Dad when I was
little," said DeJoria.
So she goes to see a premier Indycar race and she has a passion for drag racing? Basic journalism instinct kicked in and I
certainly asked the next obvious question.
Why?

The Funny Car driver wore sharp, clean black pants and
matching shirt with her sponsor's logo. Her arm tattoos
peeked out from beneath her short sleeves; enough to
tease the design but not to reveal the full artwork. Her
hair is naturally dark but today was dyed a dark purple.
Not an uncommon sight just two days following the death
of music-icon Prince. Her image radiated independence,
confidence, and the expression of her own personality.
"I would love to win this race because there is only one
like it," DeJoria said about the uniqueness of the 4-Wide
Nationals.
NHRA purists debate the format and how it goes against
drag racing fundamentals.

"Because they (Funny Cars) are so much more intense and
they're so fast. And loud. And you're just like- 'Wow!' If it doesn't
get your attention there is something wrong with you," she said
as her joyful laughter broke out again. "For a 16-year-old girl
running around in a '67 Chevelle racing around with her other
buddies and doing all of that kind of stuff, that's the ultimate
dream, to drive a Funny Car."
"As far as him (her Dad) taking me to the races or even NHRA
on a consistent basis, that never happened. It was something I
found on my own and I just fell in love with it. My friends in high
school were hot rodders and street racers and that kind of
stuff," DeJoria said.
"I wanted to race a Nitro Funny car," said DeJoria. "As soon as
I saw them I knew that's what I wanted to do, so I made it happen. No one in my family raced professionally besides my Dad
doing Cannonball races."
That's right- The Cannonball.

"You're not only racing one other team. You're racing
three other teams so it is quite an accomplishment when
you're getting down that track the fastest out of four
cars," said DeJoria.
While some complained, she came ready to race.
A few hours earlier, I walked into zMAX Dragway on the
second qualifying day of the 4-Wides for my date with
DeJoria. The sun had just come up and the air was
quickly becoming toasty warm on this North Carolina
spring day.
On my way from the entrance gate to the Funny Car pits
I passed multiple concession stands, souvenir trailers
and race team transporters. At that moment many were
not open or people were just unlocking back doors and
gates. Track employees, pit crew, and team personnel
were making their way from the parking lot to their respective trailers- hot coffee in hand.
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Alexis DeJoria sat next to me at a table within the Patron
hospitality compound hosted by Kalitta Motorsports. The
area under an awning that stretched from the team's
support trailer could probably hold 100 people if I were
take a guess at capacity. For the most part, we had
enough free chairs to fit 98 more guests as she and I
shared a conversation between qualifying runs during
zMAX Dragway's NHRA 4-Wide Nationals in Concord
North Carolina.

John Paul DeJoria, Alexis' father and co-founder of Paul
Mitchell hair products and The Patron Spirits Company…
raced in the Cannonball.

"It took a minute to kind of like…'Wow! I really won.' Alright, enjoy it, enjoy it. Break myself out of that tunnel vision," said DeJoria.

She said he raced when "There were no barricades. If
you got pulled over and arrested, you got pulled over and
arrested. Whoever can get to that point first without getting in trouble… you know…?" She never finished her
sentence but broke out in her perky laughter again.

"I think about that day and it seems so far away. As a driver
you need to stay in the moment, you can't live in the past too
much then you're not going to be focused and in your shoes at
the present time. You don't want to be too far ahead. You don't
want to be looking over your shoulder. You want to be right
here," DeJoria said.

"Little things like that too, got my attention," she said.
Even though her passion lies with Funny Cars, she is a
well-rounded race fan.

"What. A. Huge. Day," as she purposely emphasized each
word.

"Moto GP, off road racing, Indycar, F1, NASCAR… I love
all forms of racing. There are certain ones I love a little
bit more- of course NHRA- Baja racing, the trophy
trucks- I want to do that someday too. Maybe when I retire from drag racing when I have a little bit more time,
which right now, I don't," said DeJoria as the frequent
laughing visited again.
"Moto GP- I just got to watch them in Austin at the COTA
track. I've always loved that sport and never had a
chance to go. Finally it was right in my backyard (she
resides in Texas) and I didn't have a race, so I got to
check that out. It was so incredible. (I have) so much respect for those guys," she said.

"That was so incredible. My husband (West Coast Choppers'
Jesse James) was there. He helps out on the car when he's
here on the weekends. It's so nice to have that support," DeJoria said.
However her father, the man who took her to that Indycar race
and logged those infamous Cannonball miles was not present
for win number one.
"My Dad didn't get to make it. But the first race- his first win was
Indy," she said while describing her big U.S. Nationals win later
that same season. "He's like 'you know, if you never win another race again- I was there for Indy."
Women driving in professional auto racing ranks can make
news stories because they are female. In NHRA it is more common for stories to be generated by race results regardless of a
driver's sex. From my journalistic eye, I see a group of racers
and not male or female drivers. DeJoria saw things differently
than I, and told me the female angle is still a big deal.
"There are way more females (in NHRA) than in any form of
motorsports, but in the Nitro ranks, it's me and Courtney
(Force). Top Fuel it is Leah (Pritchett) and Brittany (Force) and
in Pro Stock it's only Erica (Enders-Stevens). In Pro Stock Motorcycle there are a couple of females. It's still kind of a big deal
because we don't make up half of the field," said DeJoria.
"For instance, the last three races (at the time we spoke) were
won by females in the Top Fuel and Nitro categories which is
pretty impressive. That's never happened in the history of our
sport," DeJoria said.

"I've always respected and loved all forms of racing," DeJoria said. "But for some reason when I saw those Nitro
Funny Cars that was just it."
DeJoria comes into NHRA meets as a legitimate contender; however her first Nitro Funny Car win was not all
that long ago, only in 2014 at Phoenix.
He first win "was so intense because I was so focused
and trying not to get wrapped up in the moment and who
I'm racing in the next lane (which happened to be Robert
Hight) and just trying to do my job at the best of my ability. When I finally won I think I was just kind of like, so…
numb?" as she searched for a descriptive phrase. "In
the zone?"

"I think it is because of women like Bunny Burkett and Shirley
Muldowney that paved the way for us. If NASCAR or Indycar
had women like that, that not only won races but won championships…. That opened the doors for all of the females that
came after. That is something the other sports have been lacking," said DeJoria. "Maybe its lack of interest or maybe it's the
way they were raised. But I think that NHRA was the pioneer in
diversity."
Along with advancing her win totals, she admittedly has advanced in her off-the-track development as well.
In particular, "keeping my cool under pressure. When things
(that) you are not necessarily prepared for, but you have to act
quickly in the matter of thousandths-of-a-second. Whether it
smokes the tires, or shakes, or you blow up, or you crash, or
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Alexis DeJoria

Alexis DeJoria
sation, taking pictures of DeJoria and awaited their chance to
grab her autograph.
I knew she was the focus of their attention because when our
interview time concluded and we both ventured towards the
makeshift entrance/exit door, the few dozen fans all flocked towards her direction with pens, hero cards, and selfie-ready cell
phones. Not one person glanced towards me. Star race car
driver trumps internet radio show host and columnist… again.

"Most people out here racing are guys, and their wives
are back home watching their kids. I don't have that," as
her friendly laughter emerged again.
"I do have help when we're home. My husband's mother
lives at the house with us and we also have a house
manager who helps out with everything too," DeJoria
said. "But when I am home, I am home. I am home
100%. I do not even like to do interviews after the kids
get home. That is our time. I try to make everything during the day when they're at school. When I am home, I
am home 100%."
Said DeJoria, "As soon as summer hits and the kids are
out of school I bring them on the road. They want to be
here, too. It's sad because my daughter is always 'can I
come this weekend?' I'm like 'Honey, I've got to go out
on a Wednesday and you still have a couple of more
days of school.'"
"For me, I think it is really important for them to have that
structure. And now that she is 13, she has so much more
work to do at school, and if she misses a day…. She's
been a straight-A student, so I don't want her to break
that, "DeJoria said. "I try to explain how important that is
to be good in school and accomplish all of these things.
When there is time, you'll be out here. You'll have plenty
of time. Now she seems to have more of an interest in
the sport."
My attention was slightly grabbed for a few small instances during our conversation by the television screen
mounted in the Kalitta/Patron hospitality area and visible
over DeJoria's shoulder. The channel was tuned to FOX
Sports 1 and NASCAR Sprint Cup practice from Richmond, Virginia.
The broadcast hit home with DeJoria and a possible future for Isabella. "She's been talking about racing. Not
about NHRA though, she wants to drive NASCAR. I don't
know we'll see…"
The star NHRA racer on the weekends showed her everyday weekday side as well.
"It's real life. I go home. I do my laundry. I hang out with
the kids. I make them lunch and pick them up from
school. We have dinner at the table. It's pretty normal."
A large collection of NHRA fans stood a few feet away,
outside of the private hospitality area during our conver-

What I expected was a strong and serious racer, and I did get
that. I also got to chat with a wife, a woman, and a mother who
faces the same everyday concerns as everyone I know. DeJoria showed quite the mix of professionalism and personality.
Later this same afternoon, Alexis qualified with the fastest time
in the Nitro Funny Car field. Her 3.934 seconds at 321.04 mph
were track records. However, Sunday's race day ended with an
early-round elimination.
As I walked back through the pit area with my notes in hand,
the track crowd had increased immensely. The qualifying day
was officially a sellout at zMAX Dragway with somewhere in the
neighborhood of 30,000 Nitro methane friends enjoying cars
launching from a dead stop to over 300 mph in less than four
seconds.
The elbow rubbing was inevitable while making my way through
the crowd, until the moving crowd basically stopped. We all
more or less broke up to make our way through a line of standing people. They were standing at the very same location I
walked past a few hours earlier.
The spot: DeJoria's souvenir trailer. The trailer: open for business. The line of people: planted at the trailer waiting.
The sign out in front of the trailer: "Alexis DeJoria autographs."
In about five minutes, the wife and mother I just got to know
was about to show NHRA fans her racer side.
DeJoria likely shared a few more laughs with them, too.
Patrick Reynolds is a former professional NASCAR mechanic who
hosts Speedway Report Mondays 7pm ET/ 4pm PT on
www.racersreunionradio.com. Follow on Twitter @SpeedwayPat and
@SpeedwayReport and like the Speedway Report Facebook page.

American Auto Racing Writers & Broadcasters Association, Inc. (www.aarwba.org)
“Dedicated To Increasing Media Coverage Of Motor Sports”

7

All Contents © The American Auto Racing Writers & Broadcasters Association 922 North Pass Avenue Burbank, CA 91505-2703 (818) 842-7005

you're racing the most winningest Funny Car champion
in the next lane in the Finals. To be able to do all of
these things under pressure calm and collected is quite
an accomplishment."
As Alexis and I spoke I got the feeling that when we were
talking about racing I could have been speaking with any
of the hundreds of dedicated racers that I have met. I
also got the feeling that when we were talking about our
children, I could have been talking to any of the hundreds of fellow parents at my daughter's school. DeJoria
has a 13-year-old daughter, Isabella.

Luginbuhl Wins Bob Russo
Founders Award
Dan Luginbuhl, who for decades created and implemented communications strategies in business
and motorsports for famed entrepreneur and team
owner Roger Penske, today was named winner of
the annual Bob Russo Founders Award for lifetime
dedication to motorsports.
The presentation came at the Indianapolis Motor
Speedway in advance of Sunday's 100th running of
the Indianapolis 500. Team Penske has won the
race a record 16 times, first in 1972 with Mark
Donohue, and last year with Juan Pablo Montoya.
Luginbuhl, who
retired from the
Penske Corp.
several years
ago, began his
association
with Penske
first as an
agency representative, then
as a full-ttime
employee. He
cultivated
countless meDan Luginbuhl and Paul Page
dia friends
working on all
of Penske's racing endeavors, including IndyCar,
NASCAR, the SCCA Can-Am and Trans-Am road
racing series and Formula One.

The Jigger Award is a hard-luck award following
qualifying for the Indy 500. It is presented annually by
the American Auto Racing Writers & Broadcasters
Association at the Indianapolis 500 AARWBA breakfast.
It is made up of a gold-color metal whiskey jigger (used)
mounted on a base attached to a plaque. Each recipient’s name is listed on the plaque with the year that the
award was presented. The perpetual award resides in
the Indianapolis Motor Speedway Museum along with
the Angelo Angelopolous Sportsmanship Award.

This year the “Jigger Award” was presented to Marco
Andretti. The plaque is inscribed with “Shot at the Fast
9, bumped by his teammate.”
(Photo by Kathy Seymour)

The Russo Award honors the late racing journalist,
publicist and historian who founded the American
Auto Racing Writers and Broadcasters Association.
The permanent Russo Award is displayed in the
Speedway media center. Russo and Luginbuhl
worked together on Danny Sullivan's 1985 Indy
500 victory.
The plague's inscription says recipients "demonstrate profound interest, tireless efforts and undying dedication to auto racing, as exemplified by
Russo throughout his career."

Angelo Angelopolous Award To
James Hinchcliffe
The memorial trophy that resides at the Indianapolis
Motor Speedway Museum, bears his name and
inscription "Sports was his life, and sportsmanship his
love. Presented to the 500
Race Participant who best
Exemplifies the Creed of
Good Sportsmanship!"
For 2016 the award was
presented to
James Hinchcliffe.

Previous recipients include: 2005 - Michael Knight;
2006 - Wally Parks; 2007 - Chris Economaki; 2008
- Bob Jenkins; 2009 - Shav Glick; 2010 - Bill York;
2011 - Bill Marvel; 2012 - Paul Page; 2013 - Hulman-George and France families; 2014 - Donald
Davidson; 2015 - Dick Jordan.

(Photo by Kathy Seymour)
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“Jigger Award” presented
to Marco Andretti
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American Auto Racing Writers & Broadcasters Association Inc.
922 North Pass Avenue, Burbank, CA 91505-2703
Phone: 818-842-7005
FAX: 818-842-7020
"Dedicated To Increasing Media Coverage of Motor Sports"
The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in
Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is
held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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Media Professional ($45.00)
Signature of applicant:

Affiliate Member ($65.00)

Associate / Corporate ($300.00)
Date:

Active Media Member
Applicants for active media membership status must submit the following materials to the membership committee for consideration.
Materials must be submitted with your check.
ü A fully executed membership application. (This information will appear in the membership directory
unless you specify otherwise. Attach a note to this application if necessary.)
Your
ü Two 1" x 1.5" head shot pictures for use in the directory and for an I.D. badge.
ü Tear sheets or samples of work as follows:
Photo
§
Two published articles on the subject of auto racing in a publication of general
Should
circulation within the past year.
§
Photographs on auto racing appearing in two publications of general circulation or two
Be This
separate times in one publication, within the past year.
Size
§
One video or audio tape of any race broadcast where spectators attended and exhibited
the applicant's work within the past year.
§
One book on the subject of auto racing within the past year or three books on the
subject of auto racing, or one book contracted from any trade publisher for a book on auto racing
Affiliate Member
Open to public relations, team representatives, motorsports advertising personnel. Full voting rights and privileges except to hold office.
Associate/Corporate Membership
Open to any person, regardless of affiliation or professional orientation, who is interested in furthering the aims of the American Auto
Racing Writers & Broadcasters Association and/or motorsports in general. Corporate membership is Limited to three (3) non-voting
memberships for the $300 fee.

Mail completed application, photos, and your check to the address shown above.
The American Auto Racing Writers & Broadcasters Association 922 North Pass Avenue Burbank, CA 91505-2703 (818) 842-7005

