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Crocky Wright's last "flaming wall board" stunt at Indianapolis Raceway Park on
July 31, 1996, at age 77. Crocky Wright, an AARWBA member in the 60's-70's, was
also known as Ernest Schlausky, one of midget car racing's historians and an icon
within the sport. Former member John Mahoney took this photo of the world's
oldest stuntman.
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The Bill Alsup I Knew
I've never told this story before.
In November 1981, Bill Alsup was
scheduled to do some Indy Car
testing at Michigan International
Speedway and also had some corporate meetings in the Detroit area. Alsup, second in the PPG Cup
point standings to Rick Mears that
season, drove from his Vermont home to Michigan
and stopped by the CART offices with gifts of jugs
of real Vermont maple syrup. While there, he got
word bad weather meant testing would have to be
pushed back a couple of days. So, Alsup a member of the CART Board of Directors, hung out with
us in the small sanctioning body offices. I was
there as director of communications and was able
to schedule a few telephone interviews which Bill -as always -- gladly did. It was good for him and
good for the series and it also helped pass the
time. He took us out to lunch.
But, mostly, Alsup observed. He was there when
we (meaning Kirk Russell and me) would get calls
from other Board members -- Pat Patrick being No.
1 on the list. Such calls were often to push an
agenda or to ask why we, the staff, were doing certain things or why we were doing them a certain
way. Our answer typically was because Chairman
John Frasco (who was out-of-town when Alsup visited), our boss and high-powered attorney who
worked in a large suite of offices down the hall in
Bloomfield Hills, Mich., told us to do it. I wish I had
$1 for every time Patrick told me: "F*** Frasco. I'm
the founder, the president, the treasurer of CART."
Usually these things got sorted out OK, but let's
just say such calls contributed to our organization
operating less-than-efficiently, and didn't do much
for overall morale.
In January, 1982, there was a regularly scheduled
Board meeting held in a conference room at the
Dallas-Ft. Worth airport. The routine was the directors -- Patrick, Roger Penske, Bobby Hillin, Bob
Fletcher among them -- would meet behind closed
doors. Frasco would pass out printed agendas at
the start and collect them at the end. Russell and I
would sit in the hallway outside, and wait to be
summoned inside to make a presentation, answer
questions and get the direction from the Board.
Then we'd go back outside and wait in case we
were again beckoned inside.

At this particular meeting, this is what happened, as described to me by a few friendly directors. After a couple
of opening matters were disposed of, Frasco said: "Bill
Alsup has asked for a few minutes." Alsup then recounted his experience in our offices, what he observed, and
expressed great concern. "Our organization is being run
in a way we would never allow our own businesses to be
run," he said. And, later, "What are we doing to our guys
(Russell and me)?" His words, his concern, came from
the heart.
When Alsup was finished, Frasco said: "Thank you, Bill"
and immediately pressed ahead with other agenda items.
There was no discussion of the concern Alsup expressed. Well, actually, there WAS "discussion." After the
meeting, Frasco said to Russell and me, "Have you guys
been talking to Directors? Don't talk to Directors unless I
tell you to."

Alsup -- who contained his displeasure at being dissed
by the chairman -- also observed this and was alarmed.
When Frasco walked down the hall, Bill came over to
Kirk and the PR guy and said he was sorry. He tried. And
now he was worried what he did would actually have the
opposite effect and create a backlash against us. Right
then, he was more worried about us, as the staff and as
a couple of guys busting-butt and working VERY long
hours.
Bill Alsup was worried about me, as a person.
That's who Bill Alsup was. And that's why news of his
death last week has left me profoundly sad.
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By Michael Knight - From his SpinDoctor500 Blog

Triumphing over poor racing surface conditions,
mechanical woes and a fire, it was high fives all
around with the Team McLeish Bros. when, on the
last day of competition, Friday, August 19th, they
inked a 186.305 MPH National Land Speed Record
at the 68th annual Speed Week.
Competing with its 21-foot SilverRod, the motorcycle streamliner rocketed to the top speed spot for
Class SCS-G (side car streamliner – gas powered)
eclipsing all other Indian Motorcycle powered
speed machines at Bonneville.
“Our highly motivated crew originally intended to
tackle the 235MPH fuel record to improve on our
2011 Bonneville top speed motorcycle record,” said
Team Captain Derek McLeish of the 1,200-pound
speed machine that was nearly sidelined when an
extra big shot of nitrous oxide seriously damaged
one of the pistons.

“We just never want to run on his record,” explained
Crew Chief Douglas McLeish. “What he achieved in the
1960s was simply spectacular, we were all inspired by
what he did.”
The Men, The Machine
Joining the never-ending chase for bigger speed numbers in 1999, Team McLeish Bros. has set numerous
AMA, FIM, SCTA and BNI records including five times
earning the SCTA El Mirage Points Championship.
A test bed for the team’s dreams and imagination since
2003, SilverRod has carried more than 37 different engine combinations down the saline speedway: from 2.5cc
to 1300cc,setting 130 records configured as a car, or motorcycle, including the first compressed air engine record.
Team Captain Derek McLeish relies on brother Douglas
McLeish as Crew chief, Mike Fitzmorris for electronics,
Scott Mattern handles the engines, Doug Robinson finesses the aero package and Ralph LeClercq puts in the
tight tune.

“Fortunately, fellow racer
Wayne Kolden had just finished his racing and generously loaned us a relatively
stock engine,” continued
McLeish, “We swapped engines in true Bonneville hot
rod style getting us back out
on the long course for the
record setting run.”
Such camaraderie among
land speed racers is commonplace, but it is interesting that Kolden works as an engineer at Indian
Motorcycles.

Working from a Derek McLeish design, Dave Brant of
Brant Engineering handcrafted SilverRod’s tidy frame
before its sleek aluminum bodywork was formed by
Steve Beckman of Beckman Metal Works

“Paying homage to Burt Munro’s record was a career highlight,” continued Team Captain McLeish.
Team McLeish Bros. record book accomplishment
exceeded Munro’s long-standing 183MPH speed,
but not his record. Munro was venerated when Anthony Hopkins played the New Zealand motorcyclist in the feature film “World’s Fastest Indian.”
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Team McLeish Bros. sets 186 MPH record
with an Indian Scout Engine

Dear Dusty,
Whenever I hear about a racing
figure suffering a heart attack, I
am always reminded of an amusing story about Chris Economaki
and Bill France Jr.
Bill France Jr. suffered a heart
attack on a plane enroute to Japan for the second of the Japanese NASCAR races and was
hospitalized in a local Japanese
hospital. To say the least, he was not happy with facing mortality.
As the story goes, there was a tremendous commotion outside
ICU, and suddenly Chris Economaki bursts into Bill France Jr.’s
room.

Michael Johnson captured Kyle Busch
celebrating in Victory Lane.

“Bill, whaddayoudoinhere?!!,” bellowed Chris. “A heart attack?
That’s nothing! Let me tell you about the operation I had last
month!”

1994 AARWBA Contest Winner

And, so it went, with Chris describing his various medical maladies.
The list was quite long, and it had the desired effect.
The story ends (and who knows if it’s true) with Bill France Jr.
summoning a nurse, and pleaded, “What do I have to do to get
out of here, so I don’t have to listen to HIM!”

Longtime AARWBA Photographer
Dozier Mobley, captured Dale Earnhardt,
"Reflecting on a 7th Championship"

AARWBA Sends Condolences to
the France Family
Betty Jane France, a philanthropist in support of children’s
health causes passed away on August 29th. France, widow of
Bill France, Jr., is the mother of NASCAR Chairman and CEO
Brian France and International Speedway Corporation CEO
Lesa France Kennedy.
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A Note To Dusty

2009 AARWBA Contest Winner

Presto Wins 5 Awards

Vestal Moves To Bristol
Hello Friends,
Some of you may have already heard this news, but for those
of you who haven’t, I wanted to let you know that I recently accepted another employment opportunity. After 19 seasons with
NHRA, I will be joining the team at Bristol Motor
Speedway/Bristol Dragway very soon as director of communications.
It has been a wonderful experience working with the great
group at NHRA, as well as all of the media, team PR reps, drivers, crew members, team owners, sponsors and track operators who make the extended community very special. One of
the cool things about working at BMS is I will still get to be involved with NHRA drag racing.
I grew up in Southwest Virginia, about two hours north of BMS
in a small town in the Appalachian Mountains. As a kid I attended several NASCAR races and drag races there with my dad.
As a motorsports reporter in the mid 1990s I covered many NASCAR races there and I have always enjoyed working the
Thunder Valley Nationals during my time at NHRA. To say I am
thrilled about this next chapter in my life would be an understatement.

Bill York Now In Tennessee
Former Member Bill York is now living in Franklin,
TN about 5 minutes from his wife (Jay) who has
dementia and 10 minutes from his daughter Marla
and her family.

I am looking forward to continuing to work with all of you. I have
listed both my personal and BMS email/phone information below should any of you have a need to contact me.
Look forward to seeing you all out the track very soon!
All the best,
Anthony
cavestal75@gmail.com

His address:
Bill York
% Brookside Senior Living
Apt. 146
910 Murfreesboro Rd
Franklin, TN 37064.
His Phone # is 317-459-8684,

626-388-6958, mobile

avestal@bristolmotorspeedway.com
423-989-6991, office
423-963-4102, mobile

I know that he will appreciate hearing from his
friends. He has been there a week and seemed in
good spirits when we spoke earlier. Please be sure
to keep in contact with him. I know he will miss
Indianapolis and all his friends as it played such a
big part in his life. IMS, The Pacers, Colts, the Indy
500 Old Timers, etc. Take a few minutes to give
him a call or drop him a note.
Thanks.
Sincerely, Bill Marvel
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Kay Presto (right) receives five national
motorsports awards at the Indianapolis 500
from Dusty Brandel, AARWBA president.
(Photo by akmediaservices)

New rules governing the use of small unmanned aircraft
systems (UAS), also known as drones, come into effect
on August 29. The changes, released by the Federal Aviation Administration (FAA), make it easier for everyday
journalists to incorporate drone footage into their work.
But just because you can use a drone, doesn’t mean you
should use a drone. CJR spoke with Matt Waite, founder
of the Drone Journalism Lab, as well as Bill Allen and
Rick Shaw of The Missouri Drone Journalism Program,
to answer some basic questions about drone technology.
What’s changing in drone rules, and what do those
changes mean for journalists?
How hard is the test?
Until now, anyone wanting to fly a drone for commercial
purposes—which doesn’t include hobbyists flying drones
in their backyard—was required to get a recreational or
private pilot certificate. “To get a private pilot’s license
you need 40 hours of practical lessons in an airplane
with a flight instructor. The total cost for that is about
$9,000,” says Shaw, who got his pilot’s license before
the new rules were on the table. As of Monday, the new
requirements to operate a drone are to obtain a remote
pilot certificate with a small UAS rating and to pass a
background security check conducted by the Transportation Security Administration (TSA). It is also legal to operate a drone without the certificate if you are directly
supervised by someone that has one.
“Aerial videography and photography is nothing new, but
before we had to hire a pilot, rent the airplane, and you
were looking at $200 or $300 minimum for an hour to go
up, and many times the pilots had a minimum of two or
three hours,” says Shaw. “Now for that same cost, you
can purchase a small unmanned aircraft, get someone
on your staff trained, and use it repeatedly for a number
of things. Plus, you’re also flying at a lot lower altitude.
You know the FAA regulations—an airplane can’t fly below 400 feet off the ground. Whereas these you can get
10 feet, 50 feet, 100 feet off the ground.”
How do I get certified?
If you don’t already hold an existing non-student Part 61
pilot certificate, then to obtain your remote pilot certificate
you need to pass an aeronautical knowledge test conducted by the FAA at a cost of approximately $150. You
can schedule your test at one of these FAA-approved
centers, and you need to take a government-issued ID.
After you pass the test, you can submit an airman certification and rating application. You’ll be able to print a
temporary certificate within 10 business days and the
permanent certificate will be mailed to you once your security background check is complete. To keep your certificate up to date, you have to retake the knowledge test
every two years. You can access test instructions, study
guides, and sample questions here.

Hard. Hard enough that Waite, of the Drone Journalism Lab,
anticipates a high failure rate. “There’s a lot of aviation knowledge on there that is just not terribly accessible to people who
don’t take the time to study it,” he says. “If you think you can
just sign up for the test and go take it, you’re wrong. That’s going to scare away a lot of journalists [and] I think that’s going to
mean that it’s going to be a specialized skill within the newsroom.”
Shaw concurs, that the test is “just enough of a hurdle that perhaps would dissuade most people from considering it, but for
those news organizations that really see the advantages of using unmanned aircraft or aerial videography it’s much more
practical now than what it was before.”
What restrictions should I be mindful of under the new
rules?
There is a digestible summary of the new rules available here
and the full text is available here. The main restrictions to be
keep in mind are to do with the size of your drone, where you
can fly it, how high you can take it, and keeping the drone in
your line of sight.
You can only fly a drone that weighs less than 55 pounds, and
you need to obtain permission from Air Traffic Control if you
want to fly in Class B, C, D and E airspace, which basically refers to airspace surrounding airports. Either the drone pilot or a
visual observer must keep the drone in their line of sight at all
times. You can’t use drones undercover or above people who
aren’t part of the crew operating the drone, and you can’t fly
your drone faster than 100 mph or higher than 400 feet. You
can only fly a drone during daylight hours, but that includes 30
minutes before sunrise and after sunset.
What about state laws?
Waite emphasizes the importance of knowing the rules where
you’re standing, including both local laws and customs. While
the FAA has been formulating the new rules, some state legislatures have passed bills restricting the use of drones. For example, in Texas it is illegal to fly a drone higher than eight feet
in the air, and to photograph private property without the permission of the landowner. “You could take a drone, fly it 10 feet
in the air and take a photograph of the downtown Dallas sky-
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Source: http://www.cjr.org/q_and_a/new_drone_rules_journalists_faq.php

Remember that the person who holds the remote pilot certificate is the person liable if anything goes wrong. Waite has concerns about potential lawsuits that could occur if, for instance, a
news director bullies a journalist into flying in a situation they
knew wasn’t safe and something went wrong. “Television news
stations that have had manned helicopters for years…if the pilot of the helicopter says, nope can’t fly, it’s not safe, then that’s
the end of the discussion. It should be the same way with
drones,” says Waite.

line—a photo that has been taken tens of thousands of
times from the ground and from the air and published
without any problem at all—but because you used a
drone, you were higher than eight feet, and you didn’t
notify every visible landowner in the frame, you’re a criminal in the state of Texas,” says Waite. Basically, be
careful and learn the rules before you fly.
As journalists, if we use these tools, we need to do everything in our practical ability to communicate with citizens on how they’re going to be used.”
Shaw thinks a lot of issues still need to be worked out.
“Many of the things that we face as photographers regarding trespassing issues, privacy issues, those are all
still going to be concerns that we should be aware of,” he
says. “Also, perception issues. The word ‘drone,’ in the
public’s perception, has a somewhat negative connotation to it. As journalists, if we use these tools, we need to
do everything in our practical ability to communicate with
citizens on how they’re going to be used, use them in a
responsible manner, and to not push those hot-button
issues on privacy and trespassing.”
What are some best practices to keep in mind and
dangers to avoid?
Safety is the first priority when it comes to drones. Waite
points out that a drone is essentially a “flying lawnmower.” If a big enough drone falls out of the sky at the wrong
angle at high velocity, it could kill someone. The FAA
rules are clear that you cannot fly a drone over people
who aren’t manning the craft and that “consent does not
matter,” says Waite. He adds: “Journalists are creative
people. There are ways to get the shot without flying
over people’s heads.”
And, of course, the real best practice is, in fact, practice.
Shaw cites the lack of a practical component to the FAA
test as a potential problem. “The one oversight in the
whole process was not having some standard that required a practical level of experience,” he says.

Both Waite and Shaw recommend that drone operators use a
spotter, who should be the only person talking to the pilot during flight operations.
Waite also recommends that newsrooms come up with their
own policies to decide when and where it is safe to use a
drone, and stick to them. That includes being mindful of weather restrictions and potentially giving themselves an extra margin
of safety beyond what the manufacturer recommends. The Missouri Journalism School has done just that, including “at least
six hours of practical hands-on flight before anyone associated
with the Journalism School can consider using an unmanned
aircraft,” says Shaw.
Although there is no requirement to do so, Shaw recommends
that individuals and news organizations take out liability insurance to cover themselves in case of an accident. “There’s a
number of organizations that are offering insurance and most of
those can be found with a little bit of research,” he says.
What are drones good for when it comes to journalism?
One obvious benefit of drones is aesthetics. Aerial videos look
great, and there is a novelty factor still at play in seeing the
world from a new perspective—something that will no doubt fall
victim to the law of diminishing returns as drone shoots become
ubiquitous.
One area where drone footage is likely to be particularly helpful, however, is where it can give perspective to viewers by putting a story in geographical context. “Anytime you have to
describe to people how big something is, how far it goes, how
much area it covers, a drone is going to be really useful,” says
Waite.
It’s about using it as a tool in a thoughtful, creative way to replace many of the hardware devices that were used in classic
cinematography.”
Shaw references how drones can replace the expensive hardware and equipment that used to be required for dolly, tracking,
and crane shots. “It’s not necessarily about shooting the thing
up 200 feet in the air,” he says. “It’s about using it as a tool in a
thoughtful, creative way to replace many of the hardware devices that were used in classic cinematography.”
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Waite emphasizes the importance of getting to know your
equipment in an unpopulated environment. “You don’t want
your first flight with a drone to be one where you’re out in an
urban environment where there are lots of people and moving
cars and distractions and things like that. That’s dangerous,” he
says.

Your AARWBA Leadership Team

Beyond that, Waite points to the potential for drone footage to be used in combination with virtual-reality technology to create a 3D virtual model of a location, essentially
enabling audiences to “walk through a news event without ever having to go there.” He also sees news organizations eventually using things like multi-spectral
cameras to do more nuanced environmental stories
based on remotely sensed data.
I want to buy a drone. What do I need to consider?
There are two main types of drones: multi-rotor helicopters and fixed-wing aircraft. Multi-rotors come with either
four, six, or eight rotors. The more rotors, the more lift
the drone has and the more weight it can carry—including more sophisticated camera equipment.
Multi-rotors are better for hovering in place or for getting
a specific angle on a location. Fixed-wing crafts need to
move to stay aloft, but that also means they tend to have
better battery life. Even the best multi-rotors only have a
battery life that allows for 20 to 30 minutes of flight time.
Prices can range from $20 for a practice drone without a
camera attached—Waite keeps a couple of these in his
office for people with no drone experience to practice
with—up to half a million dollars for a drone purpose-built
for broadcast television or movie production.
Waite says basic, entry-level models for a news organization that come with a decent camera start at about
$900. Between $900 and $1,800, you can get a quadcopter with a 4K camera, a stabilizer, and assisted flight
technology. Beyond that, you’re getting into more professional territory that will take you between $3,000 and
$6,000. Drones in this range are about twice the size of
entry-level quads and will carry better cameras. You can
also get six or eight rotors for this price, which will help
keep the copter in the air in case one of the rotors fails.
Where can I find out more information?
Waite is formulating a drone journalism manual for interested parties. He plans to publish it online as an opensource document so people can contribute to it as they
learn from their own experiments with drones. The Lab
also held a Drone Journalism bootcamp in August and
has plans to announce more in the future. Keep an eye
out for both the manual and bootcamp dates on the
Drone Journalism Lab website:
http://www.dronejournalismlab.org/

Vice President Kathy Seymour
Photographer, Racing Information
Service RIS-News.com
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ndettmann@conleynet.com

Southern Vice President Joe Jennings
Photo-journalist, Midwest Racing News
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Allen, of the Missouri Drone Journalism Program, cites
the investigative utility of drones in this story out of Dallas, in which aerial images of a meat-packing plant captured by a recreational drone pilot sparked an
environmental investigation into the possibility that pig
blood was being dumped into the Trinity River.

President & Executive Director Norma "Dusty" Brandel
Women's Editor, Racing Information
Service -Photo-Journalist,
RIS-News.com
Dusty@aarwba.org
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The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in
Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is
held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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