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Chevy’s Dominick and Wager win 2012 Jim Chapman Award
For Excellence in Motorsports PR

Mark Armijo, on left ,is a Chapman award committee member and, of
course, friend of Jim. Honorees Judy Kouba Dominick, and Nancy
Wager. Chapman Award Chairman Mike Knight wearing a blazer in
honor of Jim, as this was one of his favorite pieces of clothing.

Judy Kouba Dominick and Nancy Wager, who represent Chevrolet in NASCAR, IndyCar, sports car
racing and other series, today were announced as winners of the 2012 Jim Chapman Award for excellence in motorsports public relations.
The Chapman Award is considered by many in the industry as the highest honor in racing public relations. It is named in memory of Chapman, the legendary PR executive and innovator, who worked with
Babe Ruth and was named Indy Car racing’s “most influential man” of the 1980s. Chapman died in
1996 at age 80.
The announcement and presentation were made at Phoenix International Raceway by Michael Knight,
chairman of the selection committee, and one of Chapman’s closest friends. The award is determined
by a vote of media members, most of whom knew Chapman, and is authorized by the Chapman family. PR representatives from all forms of motorsports are eligible for consideration.
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Chevy’s Dominick and Wager win 2012 Jim Chapman Award
evening would not be complete without your being my guest.
To you, Jimmy, I say you must be with me that evening."

“Like Jim, Judy and Nancy believe in the ‘old-school’ approach to working with the media – that it is essential to
build one-on-one relationships with journalists. That’s too
often missing today in a communications age where an
E-mail or text message is incorrectly considered
‘relationship-building.’ Jim was a true ‘people person’
and knew nothing could replace a handshake, a face-toface conversation, or the sound of another person’s
voice.”
Established in 1991 by media and publicists within the
CART series, the Chapman Award originally focused on
achievement in CART. After a hiatus of several years,
the award was resumed in 2004, with eligibility expanded
to anyone working in racing PR.
Dominick and Wager both have over 25 years of experience in motorsports PR. Wager has represented Chevy
as a trackside communications specialist since 1995 and
Dominick since 2003. They frequently team-up at Sprint
Cup events.
Dominick, of Sedalia, Colo. now residing in Winston-Salem, N.C., has worked in all three NASCAR national series, as well as IndyCar, sports car and drag racing,
USAC, the World of Outlaws and AMA motorcycle racing. She was Tony Stewart’s personal management rep
for more than six years.
Wager, of Laguna Niguel, Calif. now residing in Cary,
N.C., has worked not only in NASCAR but also various
off-road series, drag and powerboat racing, Supercross,
Motocross and Arenacross, thrill shows and the Pike’s
Peak Hill Climb. She was in sports marketing for the
Adolph Coors Co.
Chapman started as sports editor or managing editor of
several Southern newspapers before joining the New
York Times. He served in the U.S. Air Force during
World War II. He entered the PR business in 1946, as
regional PR director for Ford Motor Co. in Detroit.
Soon thereafter, Chapman hired Babe Ruth as consultant to the automaker’s sponsorship of American Legion
Junior Baseball. They traveled together for more than
two years for personal appearances and became close
friends. Chapman was one of only three friends at Ruth’s
bedside when he died in August 1948 and then officially
announced Ruth’s death to the press corps that had
maintained an around-the-clock vigil at New York’s Memorial Hospital.
Chapman proudly showcased several photos of Ruth in
his office. One was inscribed: "To a pal that is a pal."
Chapman also displayed a framed letter, written on
Ruth's personal stationary from Memorial Hospital, dated
July 13, 1948, inviting him to the July 26 premier of the
film, The Babe Ruth Story. That letter read, in part, "That

In 1950, Chapman left Ford to start his own PR firm. One of his
first clients was Avis founder Warren Avis. Chapman devoted
much of his time to financial PR, which he once called his
“favorite form of PR,” and helped companies get recognition
among analysts and even gain admission to the New York and
American stock exchanges.
Chapman’s first venture into motorsports was in 1951, when he
joined with NASCAR founder Bill France to promote the Motor
City 250. The race was part of Detroit’s 250th birthday celebration, a Chapman client. In 1967, Chapman entered Indy Car
racing with client Ozzie Olson’s Olsonite sponsorship of Dan
Gurney’s team, which later featured Bobby Unser as driver.
“Jim was one of the most innovative and imaginative PR men
ever to grace a pit lane,” said Gurney. “Jim practically invented
most of what is now considered routine sponsor PR work. He
was the first, as far as I know, who thought of putting up a
sponsor hospitality tent alongside a racetrack (at the old Riverside International Raceway), filling it with extravagant race car
ice-sculptures, beautiful food and beautiful people from the
business, sports and movie industries. He started an ‘open
house’ tradition in Ozzie’s hotel suite in Indianapolis, where
journalists could rub shoulders with John Wayne or (astronaut)
Scott Carpenter.”
Chapman also directed Olsonite’s sponsorship of the Driver of
the Year award. He orchestrated all the details, including the
media panel voting, and an annual luncheon at New York City’s
famed ‘21’ Club. That gathering was considered so prestigious
it was routinely attended by leaders of all the major U.S. sanctioning organizations regardless of what series the Driver of the
Year competed in.
Chapman’s greatest professional acclaim came from 19811992, as director of CART series sponsor PPG Industries’ program. Chapman was instrumental in raising PPG’s prize fund
from $250,000 to more than $3.75 million at the time of his retirement in February 1993. The all-female PPG Pace Car Driving Team was another Chapman innovation, as were the PPG
Editors’ Days, when he brought business and feature writers to
the tracks for lunch, pace car rides, and driver interviews.
In 1982, Chapman negotiated a landmark sponsorship for PPG
with then- Indianapolis Motor Speedway President Joe Cloutier,
which formally made the Indy 500 a points-paying event in the
PPG Indy Car World Series, an arrangement that last through
the 1995 season. “That was one of the most satisfying moments of my career,” Chapman recalled. “Roger Penske,
among others, told me it was the best thing that had ever happened to CART.” In addition to a major contribution to the prize
fund, PPG later became sponsor of the $100,000 Indy 500 pole
award, and paid a special winner’s bonus in the early years of
NASCAR’s Brickyard 400.
“With Jim, when he says ‘jump,’ we just ask ‘how high?,” Indy
500 winner and PPG Cup champion Al Unser Jr. said on behalf
of his fellow drivers. “And we do it right then.”
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“Judy and Nancy are truly deserving of this honor because their professionalism is in the example and spirit
of Jim Chapman’s,” said Knight, the longtime
journalist/publicist and award rights-holder.

Dominick and Wager
Indy Car Racing magazine named Chapman the sport’s
“most influential” man of the 1980s, saying he turned “a
public relations assignment into an art form.” After his
retirement, Chapman continued to consult PPG, and
agreed to Mario Andretti’s personal request that he serve
as honorary chairman of Andretti’s “Arrivederci, Mario”
farewell tour in 1994.
Chapman's professional achievements earned him vast
recognition. The mayors of Detroit and Long Beach, Calif., presented him proclamations and the key to each
city. In 1993, Indiana Gov. Evan Bayh named him Sagamore of the Wabash, the state's highest honor. He
served as president and/or director of more than 30
Michigan and Detroit-area civic and charitable organizations. Chapman became active in the civil rights movement in the 1950s and represented the Detroit Urban
League and United Negro College Fund in several controversial situations. He admitted to shedding "buckets
of tears of joy" when Willy T. Ribbs became the first African-American driver to qualify for the Indy 500 in 1991.
“The true honor of this award is not the plaque,” said
Knight. “The true honor is having your name forever associated with that of the great James P. Chapman.”

PREVIOUS JIM CHAPMAN
AWARD HONOREES:
1991 – Michael Knight

AARWBA member, Albert Wong, a photographer taking pictures in victory lane, did something that will surely become a
Turkey Night Tradition. Albert asked at the end of the photo
shoot of the winners, "Can we put the "Aggie" on the winning
car so the driver could "Kiss The Trophy." By then the guard
that was in charge of keeping the trophy safe (which included
keeping it out of the line of fire of the winner's Champagne Ceremony) had walked away with the trophy to protect it from the
large gathering crowd.
Albert went running down the hill after the guard and asked him
to bring the trophy back. The guard consented, but the best that
he would allow was to place the trophy on the stage instead of
the car. Therefore, a new tradition was begun at Perris Auto
Speedway on November 22, 2012, and Albert Wong will forever
be tied to it. Starting with Kyle Larson's’ win in 2012, the winner
of Turkey Night will "Kiss The Aggie" in celebration of his historic accomplishment.

1992 – Tom Blattler
1993-94 – Deke Houlgate and Hank Ives
1995 – Kathi Lauterbach
1996 – Marc Spiegel
1997 – Mike Zizzo

Richard Daly

1998 – Tamy Valkosky

Former member Richard Daly
passed away September 15th after a
short illness, with wife Jane and
daughter Paula at his side. Daly
was a 33 year member of AARWBA
and a long time photographer at
Santa Maria (CA) Speedway and the
motorsports photographer at the
Lompoc Record. The three Dalys'
(Jane, Paula, Rich) were also
photojournalists for several racing
newspapers across the country. They were prominent
banquet committee members of the annual All America
Team Awards banquet for
several years.

1999 -- Carol Wilkins
2000-2003 – (Award not presented)
2004 – Doug Stokes
2005 – Susan Arnold
2006 – Kevin Kennedy
2007 – Dave Densmore and Bob Carlson
2008 – Judy Stropus
2009 – (Award not presented)
2010 -- Jim Hunter
2011 -- Bill York

A "Celebration of his Life" was held on Saturday,
November 17th in Lompoc.
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Kiss the Aggie

Computer Security - How Safe Are You?
A few AARWBA members asked me to discuss the
entire issue of "computer security." While we usually associate security with ominous looking hackers we see in the commercials (more on those
later), the bottom line is that security is operationally defined as, "I can always get to my stuff, and
no one can see what's on my computer except for
me and people whom I share it with."
The first part of that definition usually catches people by surprise. However, the biggest threat to
your "security" is a computer breakdown that
scrambles your data. Since most of us aren't religious about making daily backups of our computers, I beg computer users to consider some service
like Carbonite or Crashplan that automatically
backs up folders and files you designate via Internet to a secure server. If your hard drive dies -and let's face it, they all die someday -- or if you
computer gets stolen, it will be a hassle, but not a
catastrophe. (Please note that I endorse no products in this article - I mention them to illustrate the
concept.)
Speaking of stolen computers -- The second step
one should take if you have "sensitive" data things like photos of you in your younger days,
your bank account info, notes from off-the-record
interviews, and perhaps tips heard in Rosslyn's
Oakhill Office Building towers parking spot 32D would be to "encrypt" your hard drive with a product like Microsoft's Bitlocker or Symantec's PGP
Whole Disk Encryption. This is akin to buying a
fireproof safe - there are limits to how much fire
damage and safe cracking a fireproof safe can take
- but the idea is that this makes your hard drive
"locked" so that only your computer can see your
data, and only if the user knows the password.

Photo courtesy AJ Foyt Racing
The "hassle" factor is that you'll be prompted for another
password when you boot up, but the product is invisible
after that. Tech giants IBM and HP encrypt their notebook
computer hard drives. You can also encrypt USB "thumb"
drives as well - a good idea -- but then they only work with
the computer that encrypted them.
For all of us, "computer security" means "password." Let's
face it - most of us are annoyed with passwords, and resort
to ones like, "password," "123456," "qwerty," or even
"admin". Hackers have computer programs with electronic
list of common passwords called "rainbow tables", and
these words are easy guesses that take only seconds to
unlock. Hackers tell us that even Shakespeare quotes are
bad choices since they are in the rainbow tables!

Second, they are too short. If not found in a rainbow table,
a 5-digit password, subjected to a computer program that
just guesses until it gets it right -- called a "brute force" attack -- takes a minute or two to unlock. An 8-digit password will take around 5 days, but a 20 digit password
would take (roughly) as long as the universe has been
around.
Sadly, when forced to use a better password, people get
real silly, and put it on a post-it note on their desk, under
their keyboard, or best of all, in their computer bag, which
makes it a simple matter of snooping around while they're
gone. If someone has unfettered physical access to your
computer, they can "own" your computer in short order,
especially if you put the password in your desk drawer to
help them.
Continued on next page
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Submitted by Tim Wohlford

The best idea is used by HP - connect 3 seemingly
unrelated words, separated by a period, which you
can remember. For instance, A.J. Foyt might
choose "Indianapolis.Daytona.Lemans61,64,67,77" since (I assume) he can remember
these places and numbers. Such a 36 digit password would probably require light years to crack via
brute force, and not be an obvious word combination for rainbow tables.
Such an easy to rememberhard to crack password comes
in handy when you lock up
your computer screen when
you leave. Most IT companies
require the "lock" screen saver
to come on after a few minutes
of inactivity. This one is free
(aside from the annoyance factor) and serves to keep honest
people, honest, and media
competition from scooping
your scoop.
Now let's talk about wireless security. The best
line of defense here is the wireless password to
keep unwanted people out. You know, that password that the local coffee shop doesn't have? Or
that media center system with the password in a
sign on the sill of a big window, that is only 5 digits
long and no doubt in a rainbow table?
In a wired system, your computer can't see the traffic that isn't meant for your computer, but with a bit
of tweaking a hacker can see every bit of traffic on
a WiFi system once they are "in" to the network.
And yes, they can, at the very least, see the unencrypted traffic - for instance, your visits to HTTP
sites, or FTP uploads, or perhaps even your email.
If you go to a site that begins with HTTP (versus
HTTPS) or FTP (as opposed to FTPS), the hacker
can easily capture your user ID and password, and
in fact, see everything that is coming up on your
screen!!! The good news is that most email services automatically switch you to a HTTPS ("S"
meaning "secure" as it uses encrypted traffic), and
programs like Quicken and Microsoft Remote
Desktop as well as VPN connections are also encrypted, as are the banking web sites.

Most, if not all, of the world's governments, can get
around everything I've just told you about, including hard
drive encryption. For example, in the USA there is a
Fifth Amendment legal debate on whether the government can force you to give up passwords to encrypted
hard drives, but most of the time the Feds have no trouble cracking your computer wide open without your help,
rendering the point moot. They all know how to eavesdrop on WiFi networks, install keystroke loggers, and retrieve data from erased drives too. Some experts say
that the next "World War" will be fought
with computer shenanigans, and after seeing what *someone* did to the Iranian nuclear centrifuge machines using a virus
called "Stuxnet", I'm thinking they're right.
This means that, depending on whom you
talk to, the world's hackers can get around
security too. Separating bravado and
boast from fact, when the *real* money
would be made by people who keep their
skills secret, is impossible, but I assume
that if government agencies can crack this
security, so can private individuals - just how many, and
how fast, and for what purposes is unclear. According to
one source, one rainbow table "…can crack the password "Fgpyyih804423" in 160 seconds." Worse yet,
there are rainbow tables for the encryption that is used
for wireless passwords and encrypted web pages - and
while they currently run fairly slow, they do stand a
chance of breaking that encryption. Even if they can't
hack you today, don't think that they aren't working long
hours to be able to do it tomorrow!

Having said all of this, let me dive into the dark
side, the land of murky truth and incomplete conjecture.
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Computer Safety

Charlotte Motor Speedway to Honor Best in Motorsports Journalism

Charlotte Motor Speedway is proud to continue the tradition of recognizing the best in motorsports media with the
28th Annual Charlotte Motor Speedway Russ Catlin Awards for Excellence in Motorsports Journalism. The 2012
awards will be presented during the NASCAR Sprint Media Tour hosted by Charlotte Motor Speedway in January 2013.
The awards are presented to individuals who capture the enthusiasm, passion and attention-grabbing stories of
motorsports through distinguished journalism.
Awards of Excellence winners receive a special plaque to commemorate their achievements along with a $1,000
scholarship to be donated to the school of their choice. Their names will also be added to the perpetual Russ Catlin Award
trophy, which is displayed at Charlotte Motor Speedway. As in years past, professors and faculty from the Indiana
University School of Journalism provide an independent review of all entries to determine the winners.
Download an entry form at: http://www.charlottemotorspeedway.com/catlinaward/
The categories for the 2012 Charlotte Motor Speedway Russ Catlin Awards for
Excellence in Motorsports Journalism are:
Writing entries for daily newspapers
Writing entries for other forms of written media (internet, weekly, etc.)
Broadcast entries for local radio and television
Broadcast entries for national radio and television
Photojournalism entries

Any type of motorsports coverage from the 2012 season is eligible. Entries dated from any other year or season will
not be accepted. Judges will review each submission closely and base their decision on the quality of work and its r
epresentation of excellence in motorsports journalism.
The Charlotte Motor Speedway Russ Catlin Awards for Excellence in Motorsports Journalism accepts and
encourages all types of motorsports racing media coverage. It is NOT limited specifically to NASCAR.

Entries must be postmarked by November 30, 2012.
For questions regarding the awards, please contact Brookes Versaggi of Breaking Limits at (704) 766-9062
or at bversaggi@breakinglimits.net.
Your dedication to motorsports journalism is admired and greatly appreciated. We hope you'll take this
opportunity to showcase your work and be recognized for the quality reporting you deliver to fans around
the world each and every day through all the different mediums.
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Tradition Continues with 28th Annual Russ Catlin Awards

News & Notes
AARWBA On Facebook

President - Dusty Brandel
dusty.brandel@gmail.com
National
Vice President
- Kathy Seymour
kathysey@hotmail.com

http://www.facebook.com/AARWBA
Western Vice President Ray Sotero
raysotero@Yahoo.com

AARWBA Guideline Reminder
The following guidelines are intended for members of
the auto racing media. They also serve as a guide to
auto racing promoters concerning the American Auto
Racing Writers and Broadcasters Association
(AARWBA), position on the points noted.
It is the auto racing reporter's obligation to report fairly,
objectively and completely. The auto racing reporter’s
job is to accurately inform the interested race fan
(paying public) of the activities surrounding a motor
sports event and responsibly support the sport, the promoter and the competitors.
No responsible member of the media shall ever intentionally falsely report or distort. Although mistakes can
occur, it is the responsibility of the reporter to insure that
they have the correct information before publication.
Any member of AARWBA found to be intentionally filing
misleading, false or grossly biased reports will have his
or her AARWBA membership suspended or revoked.

Midwest Vice
President
- Nick Dettman
ndettmann@conleynet.com

Eastern Vice President
- John Bryant
jb@nazareth-racecam.com

An AARWBA membership card is not Carte Blanche for
accreditation at any track. It merely identifies the bearer
as a motor sports professional.
Requests for special considerations (freebies, extra credentials, special parking) are just that—requests. There
is no obligation on the part of the promoter to grant
them and rejection should not affect the media
member’s treatment of the promoter.
The racing reporter should request credentials well in
advance of an event to be covered - at least two weeks.
More time should be allowed if this is his/her first race at
a track or in the case of a major event - i.e., The Indianapolis 500 or NASCAR 350 at Infineon Raceway. If the
reporter’s plans change and the reporter is unable to
cover a race for which the reporter has requested credentials, It should be the responsibility of the reporter to
notify the event promoter/track press officer as soon as
possible.

Southern Vice President
- Joe Jennings
jjennings500@hotmail.com
All members of the AARWBA are encouraged to
reach out to the elected officers and ask how they
can volunteer to help grow the organization and
support the objectives and goals of
the AARWBA.
The board members can’t do it alone!
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AARWBA Officers Elected in 2012

Great Husband and Wife Team - Together Through Thick and Thin!

Dusty: I wanted to tell you that I wouldn't really be able to do the
survey, that you mentioned, because, in all honesty, my skills
were honed before ever doing Motor Sports Journalism. I have
led a pretty diversified life. I have dealt with children all the way
through all ages, just about always. I worked in the Schools, as
an Instructional Aide, Substitute Librarian, Secretary Sub, etc. I
taught catechism at my church, I've managed two different company's, I was a Loan Officer, an Underwriter, a Building Consultant and of course writing about Motor Sports. I have always
worked multiple jobs, so when I got into Motor Sports Writing, I
was already a Loan Officer, Underwriter and Building Consultant.
My first writing job was doing Profiles on the drivers at the local
speedway, for an Auto Paper in Sacramento. I don't even remember the name of the paper anymore. Then I was asked to
do the PR at Placerville Speedway, which I did for 10 Years.
After that I had more freedom to branch out. I've been published
in racing papers, in more places than I know. In WA, AZ, CA, IA,
MA, etc. to name a few. So many of the publications that I have
been published in, have since gone out of business, such as
Racing Wheels and two different AZ racing papers, I'm sure
there are more.
The thing is, I have been with MotoRacing since they started
that one in Pleasanton, CA. I have done driver Profiles on so
many different drivers. Over 25 years of being published, you
have to forgive me for not listing all the names etc. I do have an
abundance of race papers that I've been published in, but I
couldn't begin to get to them, as I have them packed away. I
have also been published on the Internet, National Speed Sport
News, Racing West, oh gosh, I can only say it's a lot. I've had
my information announced on radio's, with my name as the
source, etc.
Walt started racing at Placerville Speedway, when we still lived
in South Lake Tahoe. Walt is a retired fireman, for Lake Valley
Fire Dept, in Tahoe, having spent 34 years in that profession.
He is also a Vietnam veteran. He picked up an old junker race
car, a Tahoe wrecking yard gave him and an old motor and began racing on Saturday nights, when he was off, in this absolute
Clunker. The kids and I sat in the stands to cheer him on, but
he was at a huge disadvantage. Of course this was our first exposure to car racing of any kind. We would say, after the race,
"Why didn't you go faster" and he would say, I had my foot buried in the throttle, that was as fast as it can go."
Since it was Walt’s first time racing on dirt tracks (before we
met, when he was younger, he use to drag race) and he was
only there on a hit or miss basis because of his job. But the following year, his fireman buddies, with the okay to do so,
switched Saturday's with him, so he could race the season. It
meant we wouldn't have any vacation time, but it was something
he wanted to do. Walt picked up a 1959 Ford two door, then
built it from the ground up the roll cage, the whole inside, the
complete motor, carriage, you name it. One of the guys who
worked with him came down and painted it for him.
He had grown up working in the Body Shop his Dad had and is
a very talented Body Guy. Walt's car number has always been
33. At the end of that season, Walt had won the Championship.
From that point, he continued to race, he built all of his own
cars, I can't begin to tell you how many races he's won, but he's
won probably 5 Championships or more, as driver and as car
owner. Walt has over 100 trophies, and has raced Street
Stocks, Pro Stocks, Late Models and Modifieds, all of which he
built from the ground up and painted them, himself.

In fact, Walt kept so busy with racing, we didn't have much family time.
The kids were at every race, cheering him on. I use to be in the pits, to
help. I rolled tires, carried gas cans, made sure he had his chewing
gum, talked to him to keep him calm when needed, etc.
One night, when we were at the track, I had just gotten a new Canon
EOS camera, with different lenses. I was friends with the track photographer and was on the infield with him before the races started and he
was giving me pointers on how to get action shots, etc. A Man who
published that Auto paper, walked up and asked the photographer if he
knew anyone who could write up some profiles of his paper. The next
thing I heard, was, well, Gaye can. I looked at him and said what? He
didn't have any clue at all that I could write my name, much less write
an article. My first impulse was to say I was sorry, I didn't think I could
do it. But something made me think, I might as well try it, if I wasn't any
good, there wasn't anything to lose and I would have a part in racing as
well.
What nobody knew, was that I had majored in English and Journalism,
in school. I was actually corresponding editor to the San Jose Mercury
News, with school events. I never ever thought to use it, as it was a
very hard profession to get into and I needed work with a decent salary
from the start.
Walt was a really good driver. He had so many fans. He is pretty much
a legend at Placerville Speedway. He has raced a couple of times for
other car owners and the crowds cheered him, as he brought the car on
the track. Walt has his old '59 Ford that he started with (rebuilt many,
many times) and gets a standing ovation when he's at the track in that,
fact just a couple of months ago, he was riding on "WorknWoody"
driven by Eric Malie, (a vehicle to push off sprint cars, in case your not
familiar with him). They announced that he was riding on
"WorknWoody" and they gave him a standing ovation.
Over the years, we have met strangers in the stands at race tracks,
where we have gone to watch racing (Walt had quit racing for several
years before doing this) and we would start a conversation. They would
ask "where are you from" and we would say Placerville. "They would
reply, WOW we've been there. There was this guy who drove a big
yellow Ford and he was great. Couldn't figure how he got that car
through traffic and won races." Walt, with a smile, standing a foot or
more taller, said I know him, that was me." They would get so excited,
want to shake his hand, get an autograph. It happened all the time, no
matter where we were at a race and got to talking to the people around
us.
Walt raced for about 15 years and I've been writing race stories for over
25 years. We have been at all of these races together. Walt is a great
technical advisor.
So that pretty much is the whole of it.
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Dusty asked member Gaye Carmichael to complete a survey that Cecilia Brantley
wants for her college doctorial Here is her answer. Very impressive.

American Auto Racing Writers & Broadcasters Association Inc.
922 North Pass Avenue, Burbank, CA 91505-2703
Phone: 818-842-7005
FAX: 818-842-7020
"Dedicated To Increasing Media Coverage of Motor Sports"

The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in
Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is
held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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PROFESSIONAL INFORMATION
Name:

Date:

Company:
Title:
Business Address:
City:

State:

ZIP Code:

Phone:

E-mail:

FAX:

PERSONAL INFORMATION
Home address:
City:

State:

ZIP Code:

Phone:

E-Mail:

FAX:

Preferred Mailing Address:

HOME

OFFICE

(Please note that our newsletter, “ImPRESSions”, is sent via e-mail)

Preferred E-Mail Address For Newsletter:
MEMBERSHIP LEVEL
Media Professional ($45.00)
Signature of applicant:

Affiliate Member ($65.00)

Associate / Corporate ($300.00)
Date:

Active Media Member
Applicants for active media membership status must submit the following materials to the membership committee for consideration.
Materials must be submitted with your check.
A fully executed membership application. (This information will appear in the membership directory
unless you specify otherwise. Attach a note to this application if necessary.)
Your
Two 1" x 1.5" head shot pictures for use in the directory and for an I.D. badge.
Tear sheets or samples of work as follows:
Photo
Two published articles on the subject of auto racing in a publication of general
Should
circulation within the past year.
Photographs on auto racing appearing in two publications of general circulation or two
Be This
separate times in one publication, within the past year.
Size
One video or audio tape of any race broadcast where spectators attended and exhibited
the applicant's work within the past year.
One book on the subject of auto racing within the past year or three books on the
subject of auto racing, or one book contracted from any trade publisher for a book on auto racing
Affiliate Member
Open to public relations, team representatives, motorsports advertising personnel. Full voting rights and privileges except to hold office.
Associate/Corporate Membership
Open to any person, regardless of affiliation or professional orientation, who is interested in furthering the aims of the American Auto
Racing Writers & Broadcasters Association and/or motorsports in general. Corporate membership is Limited to three (3) non-voting
memberships for the $300 fee.

Mail completed application, photos, and your check to the address shown above.
The American Auto Racing Writers & Broadcasters Association 922 North Pass Avenue Burbank, CA 91505-2703 (818) 842-7005

