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Auto Club Speedway Names Dave Allen as President
By Louis Brewster, Inland Valley Daily Bulletin

“It’s something I’ve enjoyed being around. It’s my passion, my
joy,” said Allen, who competed in go-karts and sprint cars while
growing up.
On Monday, the 17-year sports marketing veteran became what
every race fan dreams of: being named president of a nationally-renowned race track. International Speedway Corp., which
owns Auto Club Speedway, promoted Allen to the vacant president’s position. He was previously vice president of sales and
marketing for ACS.
Allen was selected to replace Gillian Zucker, named president of
business operations for the Clippers in November.
“Dave is a proven leader with a strong background and knowledge of the motorsports industry, the Inland Empire/L.A. markets and Auto Club Speedway,” said John Saunders, ISC
president. “He brings experience and strong leadership skills
needed to help continue to position Auto Club Speedway and
motorsports for growth in Southern California.”

Before his arrival in Fontana, Allen worked a year at Mazda
Raceway at Laguna Seca. He
was hired by Penske Motorsports, who at the time owned
California Speedway.
Three years later, Allen was
named as the track’s senior director of sales and marketing. In
2006, he was elevated to his previous position in which he had
oversight of all sponsorship, hospitality, suite and consumer
sales. In 2008, together with
Zucker, Allen worked out the final
details to the track’s groundbreaking naming rights partnership with Auto Club of Southern
California.
It’s the only track in ISC’s inventory of 12 venues that has such a sponsorship agreement.

Allen first joined then-California Speedway in 1999, two years
after the state-of-art-track was opened. The facility hosts an annual NASCAR Sprint Cup Series race in the spring, an IndyCar
Series event and is also home to the only quarter-mile drag racing strip in Southern California.
Allen becomes the track’s fifth president. Greg Penske, son of
Roger Penske who built the two-mile superspeedway, was the
inaugural leader, followed by Scott Atherton, Bill Miller and
Zucker. Miller was among those who initially enticed Allen to
Fontana.
“He’s totally the right fit. Dave was instrumental in helping build
the California Speedway brand in the early years. He’s done an
outstanding job of taking care of the guests and sponsors,” said
Miller, currently senior vice president of operations at SEMA
(Speciality Equipment Market Association). “Being around racing since childhood, Dave has a great understanding of racing
and what fans enjoy.”
Allen has been at the track during its early glory days and during
the recession that ended a string of sellouts of both racing disciplines.
“I’m so excited to lead this incredible group of professionals
here at Auto Club Speedway,” said Allen late in the afternoon
after taking multiple congratulatory calls. “We want to keep it
rolling. We’re a team here, I don’t know if I would have been
able to take the position without the incredible team of people
we have working with us. We work together as a team.”
Over the last two years, the speedway reversed the trend, posting sellouts for the NASCAR races. In 2013, more than 40,000
turned out for the IndyCar race in its second appearance after a
seven-year absence.
“Our on-track product has been spectacular,” said Allen, a statement backed up by positive reviews of the 2013 and 2014 races
at the track. “I remember the days when the stands and infield
were packed.
“We want to fill the house.”

“I’m so excited to lead this incredible group of professionals here at Auto Club Speedway,” said Allen. “Southern California is known for its
strong car culture and racing history and I look forward to building on
those traditions with the help of our staff and amazing fans.”
Allen becomes the fifth track employee that has become a venue president. Miller returned to Fontana as the third president, succeeding Greg
Penske and Scott Atherton, after initially serving in sales. Roger Curtis
was a vice president at Fontana before being named to head Michigan
Speedway.
Curtis hired Dennis Bickmeier, the Fontana track’s public relations director, at Michigan and Bickmeier is now the president at Richmond
Raceway.
Michael Printup, who opened the Fontana track in 1997 in charge of
concessions, is now the president at Watkins Glen. Craig Rust, one of
the original speedway employees, is currently president at Mid-Ohio
Sports Car Course in Lexington, Ohio.

AARWBA Members:
This is YOUR newsletter.
Your editor, Andy Hartwell, would love to hear from
you. Write in and let him know what you are up to in
the world of motorsports. We need good news content from professionals like you that we can share
with all the other professionals in the AARWBA.
And this newsletter is a great vehicle for announcing
your recent successes to your peers!
And you can even have your company or organization sponsor an issue!
Send your words and photos to
ashartwell@att.net.
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Dave Allen has been a race fan for all but about 60 days of his
41 years, having attended a dirt track race as a two-month-toddler while his father Bob competed.

In an unprecedented publishing move, author, race-car
driver and award-winning motorsports journalist Burt
"BS" Levy will raffle off an opportunity to be, or name and
co-create, a supporting character in his upcoming novel,
"The 200mph Steamroller Pt. II: The Italian Job." This is
the sixth and penultimate book in his highly-acclaimed
"The Last Open Road" series.

The raffle winner will get to name and supply physical details
and character traits (along with endearing and/or annoying personal habits and real or imagined history) and be involved in
deciding where and how that character will be woven into the
story.
Raffle tickets are $5.00 each, five for $20.00, 15 for $50.00 and
40 for $100.00 and are available at
http://www.lastopenroad.com/images/2014/raffleticket.pdf.

Half of the proceeds will be donated to the International
Motor Racing Research Center in Watkins Glen, N.Y.

The drawing will take place at midnight on January 24, 2015,
during the running of the Rolex 24 At Daytona. There will also
be three second prizes (a $250-value sponsorship in the new
book) and 10 third prizes (a free copy of the new book).
About the IMRRC:
The IMRRC is a 501(c)(3) charitable organization and archival
library dedicated to the preservation and sharing of the history
of motorsports, of all series and all venues, through its collections of books, periodicals, films, photographs, fine art and other materials. www.racingarchives.org

The new book is the second volume of Levy's highly-fictionalized parody on the Ford Motor Company's attempt
to buy Ferrari and subsequent assault on the 24 Hours of
Le Mans in 1962-66. It is scheduled to launch at "The
Hawk" vintage racing weekend at Road America in
Elkhart Lake, Wis., July 16-19, 2015.
"I've always looked for innovative ways to publish and
promote my books," said Levy. "After 'The Last Open
Road' was rejected by just about every major publisher
in New York, my wife Carol and I took out a second mortgage to publish it ourselves in 1994. It sold out two printings, got great reviews and was ultimately picked up by a
prominent New York publisher. But, we weren't pleased
with the results. So, for the sequel, "Montezuma's Ferrari," I thought, 'why not fund a book project the same way
my racing is funded: with sponsorships and advertising?'
"We wound up raising enough money to not only publish
the new book, but to buy back the rights and remaining
copies of 'The Last Open Road' from the New York publisher. 'Montezuma's Ferrari' won a Benjamin Franklin
'Book of the Year' award for that 'novel' idea."

"The Last Open Road" is now in its ninth hardcover printing, with over 50,000 copies sold, and has become a cult
classic on the motorsports and collector-car scenes. It is
also on the recommended reading list at many high
schools, colleges, book clubs and libraries.
"Now I have an even crazier idea," added Levy. "And,
this time, half the proceeds will go to the very worthy International Motor Racing Research Center."

About the author:
Born and raised in the Chicago area, Burt "BS" Levy has been
racing cars, instructing, and writing about cars and motorsports
for over 40 years. He's worked as a car and motorcycle mechanic, a shop owner and an upscale car salesman. (He once
had a Rolls-Royce Silver Shadow convertible taken from him at
gunpoint on a test drive!) He also served as a stunt driver when
"The Blues Brothers" movie was shooting in Chicago.
He's had a highly successful amateur and vintage racing career
with nearly 100 race wins and eight season championships to
his credit, and is an award-winning motorsports journalist. Two
pieces he penned for Vintage Motorsport magazine won their
respective categories (Best Event Story and Best Column) at
this year's annual AARWBA (American Auto Racing Writers &
Broadcasters Association) awards presentation in Indianapolis:
https://www.facebook.com/notes/american-auto-racing-writersbroadcasters-association/2013-aarwba-contestwinners/505391236227502.
This is the third straight year his work
has garnered first-place awards.
The June 2014 issue of webzine "Auto
Track Day Monthly" featured an article
on Burt Levy and his work:
http://www.autotrackdaymonthly.com/i
ndex.php/articles
general/features/track
Levy’s books have earned rave reviews in both the mainstream and motorsports press.
Additional information on Levy and his
books is available at www.lastopenroad.com. Or simply websearch “The Last Open Road."
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Half of proceeds to benefit International Motor Racing Research Center

Photos and Recap from the NASCAR Ford Championship weekend at
Homestead-Miami Speedway
Media and fans swarmed to the Greater Miami area in mid-November for NASCAR's season finale, the Ford Championship
weekend, the series of events that crowned champions in the
NASCAR Craftsman Truck Series, the NASCAR Nationwide Series and lastly, the premier division, the NASCAR Sprint Cup
Series.
While much of the United States was experiencing cold weather
and early season snowfall, South Florida visitors were greeted
with non-stop sunshine and temperatures in the 80s. These
conditions along with the new format for the Chase for the NASCAR Sprint Cup drew a larger crowd than normal with the
grandstands sold-out prior to the race. The influx of visitors also
served to boost the local economy to a great extent.

Sunday's crowd gathered early and
they were entertained royally with a
car show, concerts and other activities
leading up to the green flag. Hundreds gathered on the track for the
pre-race pageantry and they gave enthusiastic welcomes to every luminary
and all the drivers. Once the intros
were completed, the crowd moved to
the grid, surrounding the cars and drivers as they prepared for the race.
The Ford EcoBoost 400 gave NASCAR the "Game 7" moment it wanted
with the four contenders running at or
near to the front throughout the 400mile race. When it counted, Kevin
Harvick pounced, coming from 12th in
the final circuits to take the lead, the
checkered flag and the coveted Sprint
Cup title.

Sprint Cup champion
Kevin Harvick hoists his
championship trophy

Post-race ceremonies are the most elongated of the season and it took
Harvick, co-owners Tony Stewart and Gene Haas and crew chief Rodney Childers some two hours before they arrived in the media center.
While the wait was worthwhile, many deadline reporters already had
filed their stories and some had left the premises.
Those who saw the weekend's activities realized they had witnessed
quite a show, one that brought the long season to an amazing conclusion.

Nationwide Series champion Chase Elliott receives
championship trophy from NASCAR's Mike Helton.
The weekend started off early with the Championship 4 press
conference held at the Trump National Doral with Chase finalists Kevin Harvick, Ryan Newman, Joey Logano and Denny
Hamlin along with their respective car owners basking in the
spotlight.
On Friday, the scene moved to Homestead and given the significance of the events, the media turnout was sizable with most of
the 210 seats in the media center taken.
During the day, there were more press conferences along with
all-important practice sessions for all three series followed by
Sprint Cup qualifications. On Friday evening, the first race took
place - the Ford EcoBoost 200, the NCWTS event that saw Matt
Crafton crowned champion and Darrell "Bubba" Wallace taking
the win.
Saturday saw additional Sprint Cup practice and also featured
the Ford EcoBoost 300, the Nationwide Series finale, the race
that concluded Nationwide's involvement as title sponsor. Matt
Kenseth persevered to win the 200-lap event, which marked his
first visit to victory lane in 13 months.
Rising star Kyle Larson entered all three events, and although
he didn't win either the NCWTS or NS races, he captured the
hearts of the fans with his fast driving and exciting passes while
leading 207 of the 401 laps run.
Hall of Fame driver Rusty Wallace said of Larson, "He's just a
guy that has natural talent and natural talent is really something.
He's a superstar and a racer at heart. He's the real deal much
like the Chase Elliott kid."

Nationwide champion Chase Elliott shown on championship
stage with co-owners Dale Earnhardt Jr. And
Kelly Earnhardt-Miller.

NASCAR Camping
World Truck Series
repeat champion
Matt Crafton gives
victory salute.

For his excellent Sprint Cup season performance, Larson did
walk away with Sunoco Rookie of the Year honors.
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Submitted by Joe Jennings

Photos by Member Al Wong

On December 4th, a release went out stating that
A.J. Foyt was released from Baylor-St. Luke's
Medical Center Tuesday afternoon and was recovering at home from his Nov. 12 triple bypass heart
surgery.
Although his heart surgery was successful, Foyt
developed serious complications with his lungs.
He was kept on a ventilator for eight days to allow
his lungs to recover full functionality. Ten days in
the Intensive Care Unit was followed by an additional 10 days in the hospital. The four-time Indianapolis 500 winner's stay was his longest ever-a
total of 25 days from when he was admitted Nov. 7
with chest pains.

Parnelli Jones receives the Lindley Bothwell
Lifetime Achievement Award from
Anne Bothwell, at the annual
Fabulous 50's dinner.

"It's been pretty rough but I guess I slept through
the roughest part," said Foyt, who will turn 80 in
January. "I had some problems that most people
don't have after open heart surgery so I made my
doctors work extra hard but they saved my life.
We've turned a corner so everything's pretty good.
I've got a long way to go but I'm feeling better every day."
Foyt is expected to
make a full recovery but his doctors
have explained to
him that it may
take longer than
he is anticipating.
For Foyt, that is
called motivation.

Chuck Fawcett, Bobbie Colgrove,
Jay Leno and Dusty at Press Guild's
Dean Batchelor Awards dinner.

Anne Forono recently updated
Dusty on A.J.’S
cndition..
“Please let the members know that A.J. Is
progressing and is looking forward to
the racing season.”
Thanks for the update, Anne!

AARWBA Thanks all our sponsors for
their support and wishes everyone a
very successful 2015!!
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A.J. On the Road To Recovery

Your AARWBA Leadership Team

The vote is official.
Every vote was for the current officers. There were no write-ins
at all this year.
Ross R. Olney, Past President, Election Chairman

Vice President Kathy Seymour
Photographer, Racing Information
Service RIS-News.com
kathysey@hotmail.com

New York Woman Wins Fiat, Trip to Italy
Nancy Loughlin of Montour Falls,
N.Y., was the winner of the Fiat
500 Abarth and trip to Italy offered by the International Motor
Racing Research Center.
“This is the Center’s 15th year of
raising much-needed financial
support with a significant raffle. We’ve had winners from all over
the United States, but Nancy is our first winner from our own
Schuyler County. We’re thrilled,” Center President J.C. Argetsinger said.
“We sincerely thank everyone who purchased tickets and made
this year’s raffle of the Fiat and the trip a successful fundraiser,”
Argetsinger said.
The winning ticket was drawn at the Center on Dec. 13 by Anthony J. Specchio Sr., grand marshal of the 2014 Italian American Festival in Watkins Glen.
Loughlin, who lives just a few miles south of the Center, is a retired Watkins Glen High School guidance counselor. She has
purchased tickets in previous Center car raffles.
“Paired with the opportunity to travel to Italy, this one was very
attractive,” Loughlin said.
“I remember when Fiats were in the States before, and I’ve
grown to admire them. They’re cute little bugs,” she said. “And
this is a turbo! It purrs loudly.”
Loughlin bought her ticket in September at the downtown Watkins Glen Grand Prix Festival. Three months later she learned
about her new car and trip when she listened to a voice mail
message from Argetsinger.
She was getting ready to go to her part-time job as hostess at
the Watkins Glen Harbor Hotel Blue Pointe Grille and could not
immediately get to her phone. Moments later she listened to the
message and soon was at the Center.
She was two hours late for work.
“I could not believe it,” Loughlin said days later. “I’m kind of still
in shock.”
Loughlin visited Venice, Italy, in 1999 and said she’s looking
forward to returning.
The Racing Research Center is an archival library dedicated to
the preservation and sharing of the history of motorsports, of all
series and all venues, through its collections of books, periodicals, films, photographs, fine art and other materials.
For more information about the Center’s work and its programs,
visitwww.racingarchives.org or call (607) 535-9044.

Treasurer Rhonda Williams
Journalist - Williams Report
rhonda49@gmail.com
Midwest Vice President Nick Dettmann
Sports writer, West Bend Daily News
stary_night1982@hotmail.com

Southern Vice President Joe Jennings
Photo-journalist, Midwest Racing News
jjennings500@hotmail.com

Eastern Vice President John Bryant
Journalist - Nazareth-Racecam
jb@nazareth-race-cam.com
Western Vice President Ray Sotero
Motorsports Columnist, Gannett News
Service
raysotero@yahoo.com
Secretary Patrick Reynolds
Writer, Motor Week Live
reynol945windstream.net
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Entire AARWBA Board Reelected

President & Executive Director Norma "Dusty" Brandel
Women's Editor, Racing Information
Service -Photo-Journalist,
RIS-News.com
Dusty@aarwba.org

American Auto Racing Writers & Broadcasters Association Inc.
922 North Pass Avenue, Burbank, CA 91505-2703
Phone: 818-842-7005
FAX: 818-842-7020
"Dedicated To Increasing Media Coverage of Motor Sports"
The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in
Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is
held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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PROFESSIONAL INFORMATION
Name:

Date:

Company:
Title:
Business Address:
City:

State:

ZIP Code:

Phone:

E-mail:

FAX:

PERSONAL INFORMATION
Home address:
City:

State:

ZIP Code:

Phone:

E-Mail:

FAX:

Preferred Mailing Address:

HOME

OFFICE

(Please note that our newsletter, “ImPRESSions”, is sent via e-mail)

Preferred E-Mail Address For Newsletter:
MEMBERSHIP LEVEL
Media Professional ($45.00)
Signature of applicant:

Affiliate Member ($65.00)

Associate / Corporate ($300.00)
Date:

Active Media Member
Applicants for active media membership status must submit the following materials to the membership committee for consideration.
Materials must be submitted with your check.
ü A fully executed membership application. (This information will appear in the membership directory
unless you specify otherwise. Attach a note to this application if necessary.)
Your
ü Two 1" x 1.5" head shot pictures for use in the directory and for an I.D. badge.
ü Tear sheets or samples of work as follows:
Photo
§
Two published articles on the subject of auto racing in a publication of general
Should
circulation within the past year.
§
Photographs on auto racing appearing in two publications of general circulation or two
Be This
separate times in one publication, within the past year.
Size
§
One video or audio tape of any race broadcast where spectators attended and exhibited
the applicant's work within the past year.
§
One book on the subject of auto racing within the past year or three books on the
subject of auto racing, or one book contracted from any trade publisher for a book on auto racing
Affiliate Member
Open to public relations, team representatives, motorsports advertising personnel. Full voting rights and privileges except to hold office.
Associate/Corporate Membership
Open to any person, regardless of affiliation or professional orientation, who is interested in furthering the aims of the American Auto
Racing Writers & Broadcasters Association and/or motorsports in general. Corporate membership is Limited to three (3) non-voting
memberships for the $300 fee.

Mail completed application, photos, and your check to the address shown above.
The American Auto Racing Writers & Broadcasters Association 922 North Pass Avenue Burbank, CA 91505-2703 (818) 842-7005

